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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

* This report provides an overview for Kentucky’s domestic tourism
business in 2022.

Base: 2022 Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Kentucky, the following sample was achieved in 2022:

Day Base Size

1,684

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Kentucky's Day Trip Characteristics

Base: 2022 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

41% 2022 2021
[ ] ® (] oo
m Visiting friends/ relatives
Visiting friends/ relatives 41% 35%
= 1%
Wigs Touring ﬂ Touring 11% 14%
10% 1%
% Shopping Conference/ Shopping 10% 10%
Convention
7% C- = 0, 0,
|:=.il City trip 5 ity trip 7% 9%
= ofe\®
7% 22 Outdoors 7% 8%
‘ Outdoors 5%
6% Other business trip Special event 6% 5%
P Special event
3% 7’& Casino 3% 3%
@ Casino iﬁ
, . Theme park 3% 3%
39 4%
% Business-Leisure
Theme park
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Structure of the Kentucky Day Travel Market

Base: 2022 Day Person-Trips

2022 Kentucky Day Trips Last year's Kentucky Day Trips

B Visiting friends/relatives 41% B Visiting friends/relatives 35%

B Marketable 49% B Marketable 54%
B Business 6% B Business 7%
B Business-leisure 4% B Business-leisure 4%
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Kentucky's Day Trip Characteristics

Base: 2022 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip
2022 2021
2022 2021
Kentucky 41% 42%, Lexington, KY 15% 14%
Ohio 13% 1% Louisville, KY 11% 13%
Indiana 9% 8% Cincinnati, OH/KY 10% 8%
) 0 :
Tofeasperant e s | Evansville, IL/IN/KY 6% 4%
lliinois 3% 3% Charleston-Huntington, 6% 6%
: KY/OH/WV °
.......................................................................................................................................................... Nashville, KY/TN 5% 6%
Paducah-Cape Girardeau- 0 o
: Harrbg,IL/IKY/MO 5% 5%
Season of Trip Indianapolis-Lafayette, IN 3% 3%
Jan - Mar Apr -Jun TOtal Day Person-Trlps
22% 24% Knoxville, TN 3% 3%
Jul - Sep Oct - Dec New YOl'k, NY 2% 2%
26% 28%
y
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Kentucky's Day Trip Characteristics

Base: 2022 Day Person-Trips

Size of Travel Party

M children B Adults

Kentucky

Average number of people
U.S. Norm

Total 2.9

Total 2.6

Average number of people

.......................................................................................................................................................... Tanneanas

Percent Who Traveled Alone
B Kentucky W U.S. Norm

19%
24%

0% 10% 20% 30%

Composition of Immediate Travel Party

B Kentucky W U.S. Norm

61%

Spouse/partner 62%
0,
Child(ren) 41%
. 17%
Friend(s) 17%
0,
Other relative(s) 15%
12%
Parent(s) 10%
. . 2%
Business associate(s) [ 5o,
0% 10% 20% 30% 40% 50% 60% 70%

Base: 2022 Day Person-Trips that included more than one person

Percent Who Had Travel Party Member with Disabilities
B Kentucky W U.S. Norm

18%
19%

0% 10% 20%
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Kentucky: During Trip

Base: 2022 Day Person-Trips
Activity Groupings Activities and Experiences (Top 10)
: 2022

: St 5%
Outdoor Activities Entertainment Activities ' R 25

/&%\ 35% ﬁ’ 40% e Sightseeing 15%

U.S. Norm: 34% U.S. Norm: 40%

Landmark/historic site 12%

Attending celebration 1%

Cultural Activities

A Local parks/playgrounds

TN 23%

[es o r0sil)
T :
U.S. Norm: 20% Museum

National/state park

Sporting Activities Business Activities

;\“.‘130/ o v o 10% ‘ ‘ Hiking/backpacking
W % B 0%

: Nature tours/wildhfe
U.S. Norm: 14% U.S. Norm: 11% viewing/birding

Zoo




Kentucky: During Trip

Base: 2022 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Kentucky U.S. Norm Kentucky U.S. Norm
‘ H
lm Outlet/mall shopping 49% 48% Unique/local food 42% 38%
Big box stores (Walmart, o o o o
m Costco) 39% 29% ; Street food/food trucks 17% 19%
E Convenience/grocery 3% 28% ili Picnickin 15% 12%
roYe) shopping o : =T g o o
AN . . o 0 . Food delivery service o o
%-] Souvenir shopping 20% 26% : n (UberEATS, DoorDash, etc.) 14% 13%
20
Boutique shopping 20% 23% L Fine/upscale dining 12% 15%
i
Antiquing 14% 12% Gastropubs 5% 7%
Base: 2022 Day Person-Trips that included Shopping
Lengwoods




Demographic Profile of Day Kentucky Visitors

Base: 2022 Day Person-Trips
Household Income Age
[ Average 56.0K ] W 18-24 W 25-34 W35-44 W45-54 W55-64 W65+
Income
: Kentucky
: TR
55% 21% 10% 1% 3% Average Age
H ' '\ TTe 14
: 45.2
NN ﬁd DA AR A CRAN AR 4 AN Previous Year
y { y 4 y 4 ( ) / H e —
D WA \]F”/' \‘\“\.;/' \\\?p/ Average Age
- e R @ EEEN .
< $50 - $75 - $100 - $150K —
$49.9K $74.9K $99.9K $149.9K +
Previous Year 55% 20% 12% 11% 3%
Educational Attainment Employment
W 2022 W 2021 B Full time / self-employed M Parttime M Retired / not employed /other
- Kentucky Kentucky's Previous Year
Post-Graduate 01 5%

College Graduate 32%

Some college

High school or less/

32%
Other

30%
0% 5% 10% 15% 20% 25% 30%

35%

Lengwoods



Demographic Profile of Day Kentucky Visitors

Base: 2022 Day Person-Trips

Gender Marital Status

B Kentucky B U.S. Norm

- I 5
Married / with partner | <7

. . I -
Single /never maied Y 2%

Divorced / widowed / [N 22%
separated [N 17%

Female \ /

59%

U.S. Norm
50%

U.S. Norm
50% Sexual Orientation

B Kentucky B U.S. Norm

88%

Straight/heterosexual 88%

3%
3%

Gayl/lesbian

6%

Bisexual 6%

3%
3%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 10...

Other/Not sure

Lengwoods




Demographic Profile of Day Kentucky Visitors

Base: 2022 Day Person-Trips

Race
B White B African-American B Other

Kentucky Kentucky's Previous Year
100
90% 100
86%
75 75
50 50
25 25
0,
0 0

Hispanic Background

B 2022 W 2021

9%

Military Status

B Kentucky M U.S. Norm

88%

Never served in the
milita
b 83%

Veteran
8%

Currently on active duty
6%

On active duty for training
in the Reserves or

National Guard | 39

0% 20% 40% 60% 80% 100%
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Demographic Profile of Day Kentucky Visitors

Base: 2022 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm 23% 34% 19% 1%

Children in Household

Kentucky Kentucky's Previous Year

Bl No children under 18 53% @ Nochildren under 18 50%

B Any13-17 22% m Any13-17 23%

I l B Any6-12 26% I l B Any6-12 28%
. . B Any child under 6 18% . . Bl Any child under 6 20%

Lengwoods
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Longwoods Travel USA®

Base: 2021/2022 Day Person-Trips

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2021 and 2022 trips. This
is to ensure a sufficient sample base for reliable results.

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Northern Kentucky River Region, the following sample was achieved
in 2021/2022:

Day Base Size

513

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooqs



Northern Kentucky River Region's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Main Purpose of Trip

42%

Visiting friends/ relatives

Visiting friends/ relatives

9%

Touring

9%
Shopping

8%
Special event

2%

Conference/
Convention

8%
City trip

5%

OQutdoors

[
8%

Other business trip

3%
Theme park

ax»E TEBE

2%
Casino

jad™
4%

Business-Leisure

Special event

Main Purpose of Leisure Trip

B Northern Kentucky River Region W U.S. Norm

Touring

) 9%
Shopping 8%
8%
7%

City tri 8%
ity trip 9%
Outdoors

3%

Theme park 3%

Casino 5%

42%

0% 10% 20% 30%

40% 50%
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Structure of the U.S. and Northern Kentucky River Region Day Travel Market

Base: 2021/2022 Day Person-Trips

2022 U.S. Day Trips Northern Kentucky River Region Day Trips

| Visiting friends/relatives 36% B Visiting friends/relatives 42%

[ | Marketable 56% B Marketable 45%
[ | Business 5% B Business 9%
[ ] Business-leisure 3% B Business-leisure 4%

L@‘ngyy‘qovgs




Northern Kentucky River Region's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip
Cincinnati, OH/KY 25%
Kentucky 34%
. Lexington, KY 12%

Ohio 29% ’
Indiana 12%
Tennessee 47 Louisville, KY 10%

0
Michigan 3% |

Indianapolis-Lafayette, IN - 8%
Columbus, OH 3%
0% 5% 10% 15% 20% 25% 30%

L@‘ngyygqgs




Northern Kentucky River Region's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Size of Travel Party

¥ Children B Adults

Northern Kentucky River Region
Total

Average number of people

U.S. Norm Total

| -

Average number of people

Percent Who Traveled Alone

B Northern Kentucky River Region B U.S. Norm

23%

Just myself / traveled alone
24%

0% 5% 10% 15% 20% 25% 30%

Composition of Immediate Travel Party

B Northern Kentucky River Region W U.S. Norm

Spouse/partner
Child(ren) 41%

Friend(s)
Other relative(s)

Parent(s)

0% 10% 20% 30% 40% 50% 60%  70%

Percent Who Had Travel Party Member with Disabilities

B Northern Kentucky River Region B U.S. Norm

13%
Yes
19%
0% 2.5% 5% 7.5% 10% 12.5% 15% 17.5% 20%
Question added in 2022, data is for 2022 only :
L@ngyygqgs



Northern Kentucky River Region: During Trip
Activity Groupings

Outdoor Activities Entertainment Activities

/&%\ 25% ﬁ’ 39%

U.S. Norm: 34% U.S. Norm: 40%

Cultural Activities

TIY 18%
=
U.S. Norm: 20%

Sporting Activities Busines.s Activities

U.S. Norm: 14% U.S. Norm: 11%

Question updated in 2020

Base: 2021/2022 Day Person-Trips

Activities and Experiences (Top 10)

Shopping

Sightseeing

Attending
celebration

L. andmark/historic
site

Museum

Local
parks/playgrounds

Aquarium

Business meeting

Bar/mightclub

Hiking/backpacking

Northern Kentucky River Region U.S. Norm

22% 21%

13%




Northern Kentucky River Region: During Trip

Base: 2021/2022 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Northern Kentucky River Northern Kentucky River
Region U.S. Norm Region U.S. Norm
° :
lm Outlet/mall shopping 57% 48% Unique/local food 36% 38%
Big box stores Street food/food
(Walmart, Costco) 35% 29% trucks 16% 19%

Food delivery service

E Convenience/grocery

. 30% 28% ° °
shoppin (UberEATS, 13% 13%
oo PRIng DoorDash, etc.)
[{]]) . . By
E.I-l- Boutique shopping 22% 23% _I_ Picnicking 13% 12%
(22 . - : o 2
oal Souvenir shopping 16% 26% -5" Fine/upscale dining 12% 15%
Antiquing 12% 12% Gastropubs 5% 7%

Base: 2021/2022 Day Person-Trips that included Shopping

. . L@‘ngwoods
Question added in 2020 e




Demographic Profile of Day Northern Kentucky River Region Visitors

Base: 2021/2022 Day Person-Trips

Marital Status

Gender . :
B Northern Kentucky River Region B U.S. Norm
54%
Married / with partner
57%
Female "\\ 4 Single / never married
61%
: Divorced / widowed /
S - separated
U.S. Norm U.S. Norm .................................................................................................................................................................................
50% 50% _ _
| Sexual Orientation
: B Northern Kentucky River Region B U.S. Norm
. 88%
Straight/heterosexual 88%
2%
Gayl/lesbian 3%
. 7%
: Bisexual 6%
Other/Not sure g:f’
(]

Lengwoods




Demographic Profile of Day Northern Kentucky River Region Visitors

Base: 2021/2022 Day Person-Trips

Household Income

100%

75%
55%
50%

% 19%
2% . 1% 12%
F F 4%
o < $49.9K 20 - 79 - 100 - $150K +
’ $74.9K $99.9K $149.9K
U.S. Norm 43% 21% 14% 15% 6%

Educational Attainment

B Northern Kentucky River Region B U.S. Norm

16%

Post-Graduate 18%

College Graduate 37%

Some college

High school or less/ 31%

Other

0% 10% 20% 30% 40%

Age
W 1824 WM 25-34 W 3544 W 4554 W55-64 W65+
Northern Kentucky River Region
Average Age
46.2

N

U.S. Norm —
Average Age

46.1

Employment
B Full time / self-employed W Part time W Retired / not employed /other

Northern Kentucky River
Region U.S. Norm

Lengwoods




Demographic Profile of Day Northern Kentucky River Region Visitors

Base: 2021/2022 Day Person-Trips

Race
B White B African-American B Other

Northern Kentucky River

Region U.S. Norm
100% 92% 100%
(]
81%
75% 75%
50% 50%
25% 25%
79 12% 10%
3%
0% 0%

Hispanic Background
B Northern Kentucky River Region B U.S. Norm
15%

1%

10%

5%

0%
° Yes

Military Status

B Northern Kentucky River Region B U.S. Norm

91%

Never served in the
military

Veteran
8%
)n active duty for training
in the Reserves or
National Guard [} 39
Currently on active duty
6%
0% 20% 40% 60% 80% 100%

Question added in 2022, data is for 2022 only

Lengwoods



Demographic Profile of Day Northern Kentucky River Region Visitors

Base: 2021/2022 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm 23% 34% 19% 1%

Children in Household

Northern Kentucky River Region U.S. Norm

Bl No children under 18 56% l No children under 18 56%

B Any13-17 20% B Any 13-17 20%

B Any6-12 22% I M Any 6-12 24%
. . . B Any child under 6 19% . . . M Any child under 6 16%

Lengwoods
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Longwoods Travel USA®

Introduction

« Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2021 and 2022 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2021/2022 Day Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Kentucky's Appalachians, the following sample was achieved in
2021/2022:

Day Base Size

307

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooqs



Kentucky's Appalachians' Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Kentucky's Appalachians B U.S. Norm

e, 0 41% 41%
m Visiting friends/ relatives
Visiting friends/ relatives
E 18% Touring
Touring ﬂ
Outdoors %%
‘ 9% 1% 7%
Outdoors Conference/ 704
Convention Special event 70,
P 7% ‘
Special event e _
oftho Shopping 8%
" - :
Shopping 2% City trip 9%
Other business trip ’
= 6%
= — 3%
= City trip Theme park 3%
(]
o %
Theme park J Casino 5%
' B 2% 0% 10% 50%
1% : )
) Business-Leisure
Casino
L@‘ngyygqgs




Structure of the U.S. and Kentucky's Appalachians Day Travel Market

Base: 2021/2022 Day Person-Trips

2022 U.S. Day Trips Kentucky's Appalachians Day Trips

| Visiting friends/relatives 36% B Visiting friends/relatives 41%

[ | Marketable 56% B Marketable 53%
[ | Business 5% B Business 4%
[ ] Business-leisure 3% B Business-leisure 2%

L@‘ngyy‘qovgs




Kentucky's Appalachians' Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip
Charleston-Huntington, KY/OH/WV 20%
Kentucky 49%
Ohio 11% Lexington, KY 20%
West =
Virginia 7%
Tennessee 6% Louisville, KY 1%
(s)
Indiana 5% N
Cincinnati, OH/KY - 6%
Knoxville, TN 6%
0% 5% 10% 15%  20%  25%

L@‘ngyygqgs




Kentucky's Appalachians' Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Size of Travel Party

M children B Adults

Kentucky's Appalachians

Total
Average number of people
Total

U.S. Norm

| -

Average number of people

Percent Who Traveled Alone

B Kentucky's Appalachians B U.S. Norm

17%
Just myself / traveled alone
24%

0% 5% 10% 15% 20% 25% 30%

Composition of Immediate Travel Party

B Kentucky's Appalachians B U.S. Norm

Spouse/partner °62%

Child(ren) 4T%

Other relative(s) 17%

Parent(s) 10?13%

Friend(s) 17%
1%
2%

0% 10% 20% 30% 40%

Business associate(s)

50% 60%  70%

Percent Who Had Travel Party Member with Disabilities

B Kentucky's Appalachians Wl U.S. Norm

13%
Yes
19%
0% 2.5% 5% 7.5% 10% 12.5% 15% 17.5% 20%
Question added in 2022, data is for 2022 only :
L@ngyygqgs



Kentucky's Appalachians: During Trip

Base: 2021/2022 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Kentucky's Appalachians U.S. Norm

. ags . . age St g%, 219%
Outdoor Activities Entertainment Activities g°ro 1 21

A%\380/0 340/0 S Sightseeing

U.S. Norm: 34% U.S. Norm: 40% Local

parks/playgrounds

National/state park

Cultural Activities

A Q Attending celebration

TN 21%

[es o r0sil)
T :
U.S.Norm: 20% Landmark/historic site

Hiking/backpacking
Sporting Activities Business Activities

0\“ ‘ o " o l Business
VI 190/0 & 140/0 convention/conference

U.S. Norm: 14% U.S. Norm: 11% 3
Fishing

Nature tours/wildlife
viewing/birding
Question updated in 2020




Kentucky's Appalachians: During Trip

Base: 2021/2022 Day Person-Trips

Shopping Types on Trip

Kentucky's Appalachians  U.S. Norm
®
lm Outlet/mall shopping 49% 48%
E Convenience/grocery
oo shopping 41% 28%
. r AR
Big box stores : ==
m (Walmart, Costco) 33% 29% =]
X '
%?.] Souvenir shopping 24% 26% n
H [ W
Boutique shopping 18% 23% g’ﬁ
Antiquing 16% 12%

Base: 2021/2022 Day Person-Trips that included Shopping

Question added in 2020

Dining Types on Trip

Unique/local food

Street food/food
trucks

Picnicking

Food delivery service
(UberEATS,
DoorDash, etc.)

Fine/upscale dining

Gastropubs

Kentucky's Appalachians  U.S. Norm

35% 38%
18% 19%
18% 12%
16% 13%

12% 15%

5% 7%

Len gyygqgs



Demographic Profile of Day Kentucky's Appalachians Visitors

Base: 2021/2022 Day Person-Trips

Marital Status
Gender

B Kentucky's Appalachians B U.S. Norm

) ) 57%
Married / with partner

57%
Female '\\ 4 Single / never married
60% |
) : Divorced / widowed /
Y M separated
U.S. Norm U.S. Norm .................................................................................................................................................................................
50% 50% _ _
| Sexual Orientation
| ‘*\/l‘ g
: B Kentucky's Appalachians B U.S. Norm
Straight/heterosexual 88%
. 5%
Gayl/lesbian 39%
Bisexual 14%

2%

Other/Not sure 3%

Lengwoods




Demographic Profile of Day Kentucky's Appalachians Visitors

Base: 2021/2022 Day Person-Trips

Household Income

100%

Age

W 18-24 W 25-34 W 35-44 W 45-54 W 55-64 W65+

Kentucky's Appalachians

75%

52%
50%

22%

25% 14% U.S. Norm
9% 3% H
F b :
o < $49.9K 90 - !75 N 100 - $150K +
’ $74.9K $99.9K $149.9K
U.S. Norm 43% 21% 14% 15% 6%

Educational Attainment

B Kentucky's Appalachians W U.S. Norm

Post-Graduate 18%

College Graduate 37%

Some college

High school or less/ 38%

Other

0% 10% 20% 30% 40%

)
Average Age

42.0

—

YR
Average Age

46.1

Employment

B Full time / self-employed W Part time W Retired / not employed /other

Kentucky's Appalachians U.S. Norm

Lengwoods



Demographic Profile of Day Kentucky's Appalachians Visitors

Base: 2021/2022 Day Person-Trips

Race Military Status
B White W African-American B Other

B Kentucky's Appalachians B U.S. Norm

Kentucky's Appalachians U.S. Norm
100% 100%
_ 88%
84% 81% Never served in the
military
75% 75% 83%
50% 50%
Veteran
25% 25%, 8%
14%
= 7% 12% 109
0% 0%

Currently on active duty

6%
Hispanic Background

B Kentucky's Appalachians W U.S. Norm o
On active duty for training |9%

20% in the Reserves or
1% National Guard |1 39,
0
10% 0% 20% 40% 60% 80%  100%
Question added in 2022, data is for 2022 only
0%
° Yes

Lengwoods




Demographic Profile of Day Kentucky's Appalachians Visitors

Base: 2021/2022 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

O

U.S. Norm 23% 34% 19% I

Children in Household

1%

Kentucky's Appalachians U.S. Norm

Bl No children under 18 43% l No children under 18 56%

B Any13-17 22%

I I B Any6-12 31% I M Any 6-12 24%
. . B Any child under 6 19% . . . M Any child under 6 16%

M Any 13-17 20%

Lengwoods
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Longwoods Travel USA®

Introduction

« Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2021 and 2022 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2021/2022 Day Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Daniel Boone Country, the following sample was achieved in
2021/2022:

Day Base Size

359

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooqs



Daniel Boone Country's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Main Purpose of Trip

41%

Visiting friends/ relatives

Visiting friends/ relatives

13%

Touring

1%
Qutdoors

8%
Shopping

1%

Conference/
Convention

7%
City trip

6%

Special event

[
3%

Other business trip

2%
Theme park

2%
Cruise

AR BTN ;

jad™
4%

Business-Leisure

Main Purpose of Leisure Trip

l Daniel Boone Country W U.S. Norm

Touring

1%
Qutdoors

8%

Shopping 8%

City trip 9%
Special t >
pecial even 704
Th k 2%
eme par 3%
2%

Cruise o0

41%

0% 10% 20% 30%

40%

50%
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Structure of the U.S. and Daniel Boone Country Day Travel Market

Base: 2021/2022 Day Person-Trips

2022 U.S. Day Trips Daniel Boone Country Day Trips

| Visiting friends/relatives 36% B Visiting friends/relatives 41%

[ | Marketable 56% B Marketable 50%
[ | Business 5% B Business 5%
[ ] Business-leisure 3% B Business-leisure 4%

L@‘ngyy‘qovgs




Daniel Boone Country's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Kentucky 54% Cincinnati, OH/KY - 10%

Ohio 12%
Louisville, KY - 86
: 8

29%

Tennessee 8% .

Knoxville, TN

Indiana 4%

Charleston-Huntington, KY/OH/WV . 6%

Tri-Cities, TN/VA ' 4%

0% 10% 20% 30% 40%

L@‘ngyygqgs




Daniel Boone Country's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Size of Travel Party Composition of Immediate Travel Party

H Chidren W Aduits H Daniel Boone Country B U.S. Norm

64%

Spouse/partner 62%

Daniel Boone Count : 0
i Total : Child(ren) 40%

e 27 S

Average number of people
g peop Friend(s)

U.S. Norm Total Other relative(s)

2.6
Business associate(s)

0% 10% 20% 30% 40% 50% 60%  70%

Average number of people

Percent Who Traveled Alone Percent Who Had Travel Party Member with Disabilities
B Daniel Boone Country B U.S. Norm B Daniel Boone Country B U.S. Norm
18% 17%
Just myself / traveled alone : Yes
24% 19%

0% 5% 10% 15% 20% 25% 30% 0% 2.5% 5% 7.5% 10% 12.5% 15% 17.5% 20%

Question added in 2022, data is for 2022 only :
Lengwoods




Daniel Boone Country: During Trip e
ase: ay rerson- I rips

Activity Groupings Activities and Experiences (Top 10)

Daniel Boone Country U.S. Norm

. mgwm . . mgwm St ?10/0 ?1u/
Outdoor Activities Entertainment Activities g°ro 6

A\ﬁ%\“% 37% > sightseeing 21% 13%

. 0 . 409
U.S. Norm: 34% U.S. Norm: 40% T ReT e i 16% 59%

: Landmark/historic
Cultural Activities site

"' 250/0 National/state park

[ *0sis]
=)
U.S. Norm: 20%

kS
\

Attending
celebration

LLocal
parks/playgrounds

Sporting Activities Busines.s Activities

.l
“ .‘y‘ 11% ;ﬁi 9%

U.S. Norm: 14% U.S. Norm: 11%

Nature tours/wildile
viewing/birding

Fishing

F L -

Museum

Question updated in 2020




Daniel Boone Country: During Trip

Base: 2021/2022 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Daniel Boone Country U.S. Norm Daniel Boone Country U.S. Norm
Big box stores _

m (V\?almart, Costco) 47% 29% Unique/local food 37% 38%
® : -
CHEY

4 Outlet/mall shopping 35% 48% = Picnicking 229 12%

E Convenience/grocery
o0 shopping 33% 28% tSrLr:fst food/iood 16% 19%
rﬁ'ﬂ Souvenir shopping 31% 26% Fine/upscale dining 13% 15%

Food delivery service

Antiquing 15% 12% (UberEATS, 12% 13%
DoorDash, etc.)
Boutique shopping 14% 23% Gastropubs 4% 7%

Base: 2021/2022 Day Person-Trips that included Shopping

. . L@‘ngwoods
Question added in 2020 ATy




Demographic Profile of Day Daniel Boone Country Visitors

Base: 2021/2022 Day Person-Trips

Marital Status

Gender .
B Daniel Boone Country B U.S. Norm
. . 54%
Married / with partner
57%
Female "\\ 4 Single / never married
55%
: Divorced / widowed / 27%
S - separated
/ |
U.S. Norm U.S. Norm g .................................................................................................................................................................................
50% 50% _ _
| Sexual Orientation
: l Daniel Boone Country M U.S. Norm
. 89%
Straight/heterosexual 88%
. K
Gayl/lesbian 39%
. 6%
: Bisexual 6%

4%

Other/Not sure 3%

Lengwoods




Demographic Profile of Day Daniel Boone Country Visitors

Base: 2021/2022 Day Person-Trips

Household Income Age

W 18-24 W 25-34 W 35-44 W 45-54 W 55-64 W65+

100% )
Daniel Boone Country

% TR

75% 62% Average Age

s
50% 44.2

—
25% 21% . » {  U.S.Norm —_—

% b 20 : Average Age

0% 50 - . Fwo =
<$499K  s74.9K $99.9K  $149.9K 190K+ 468 )
U.S. Norm 43% 21% 14% 15% 6%
Educational Attainment Employment
H Daniel Boone Country W U.S. Norm B Full time / self-employed M Parttime W Retired / not employed /other

Daniel Boone Country U.S. Norm

Post-Graduate 18%

College Graduate 37%

Some college

High school or less/ 42%

Other 23%

0% 10% 20% 30% 40% 50%

Lengwoods




Demographic Profile of Day Daniel Boone Country Visitors

Base: 2021/2022 Day Person-Trips

Race Military Status
B White W African-American B Other
B Daniel Boone Country B U.S. Norm

Daniel Boone Country U.S. Norm
100% o 100%
91% ) 91%

81% Never served in the

75% 75% military
50% 50%

Veteran

25% 25% 8%
12% 109
6% 5% 10%

0% 0%

Currently on active duty

6%
Hispanic Background

B Daniel Boone Country B U.S. Norm .
On active duty for training |9%

15% in the Reserves or
1% National Guard [} 39
10%
0% 20% 40% 60% 80% 100%
5%
Question added in 2022, data is for 2022 only
0%

Yes
Lengwoods




Demographic Profile of Day Daniel Boone Country Visitors

Base: 2021/2022 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

202000

vsvom [ 2w ] (e C )

Children in Household

Daniel Boone Country U.S. Norm

Bl No children under 18 52% l No children under 18 56%

B Any13-17 21%

I I B Any6-12 32% I M Any 6-12 24%
. . B Any child under 6 17% . . . M Any child under 6 16%

M Any 13-17 20%

L@‘ngwoogs




Lengwoods

Travel USA Visitor Profile

Kentucky’s Southern Shorelines

2021/2022




Longwoods Travel USA®

Introduction

« Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2021 and 2022 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2021/2022 Day Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Kentucky's Southern Shorelines, the following sample was achieved in
2021/2022:

Day Base Size

223

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooqs



Kentucky's Southern Shorelines' Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Kentucky's Southern Shorelines W U.S. Norm

40% 40%
Visiting friends/ relatives

Visiting friends/ relatives

12% City trip
City trip ﬂ :

12%

10%

[ ] ® [ ]
Outdoors
‘ 10% 1%
Outdoors Conference/ :
Convention , Touring 1%
=
Touring ® 7%
oo Theme park
% 7% 2]
Theme park 3% Special event 7%
Other business trip
5%
Special event Shopping 8%
= - i
Shopping J Casino
: E . 2% 0% 5%  10% 25% 30% 35% 40% 45%
3% ) )
) Business-Leisure
Casino

L@‘ngyygqgs



Structure of the U.S. and Kentucky's Southern Shorelines Day Travel Market

Base: 2021/2022 Day Person-Trips

2022 U.S. Day Trips Kentucky's Southern Shorelines Day Trips

| Visiting friends/relatives 36% B Visiting friends/relatives 40%

[ | Marketable 56% B Marketable 53%
[ | Business 5% B Business 4%
[ ] Business-leisure 3% B Business-leisure 2%

L@‘ngyy‘qovgs




Kentucky's Southern Shorelines’ Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Lexington, KY 15%

Louisville, KY 1%

Kentucky 40% N
: Nashville, KY/TN

3
X

Tennessee 10%

Cincinnati, OH/KY 5%

Ohio 8%
California 7% Knoxville, TN 5%
New York 7% |

New York, NY 5%

=X

Bowling Green, KY

Columbus, OH 3%

A

0% 2.5% 5% 7.5% 10% 12.5% 15% 17....

L@‘ngyygqgs




Kentucky's Southern Shorelines' Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Size of Travel Party

M children B Adults

Kentucky's Southern Shorelines
Total

Average number of people

U.S. Norm Total

| -

Average number of people

Percent Who Traveled Alone

B Kentucky's Southern Shorelines B U.S. Norm

18%

Just myself / traveled alone
24%

0% 5% 10% 15% 20% 25% 30%

Composition of Immediate Travel Party

B Kentucky's Southern Shorelines B U.S. Norm

Spouse/partner 69%

Child(ren) 48%

1%
12%

1%
10%

Other relative(s)
Parent(s)

Friend(s) 17%
2%
2%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Business associate(s)

Percent Who Had Travel Party Member with Disabilities

B Kentucky's Southern Shorelines B U.S. Norm

17%
Yes
19%
0% 2.5% 5% 7.5% 10% 12.5% 15% 17.5% 20%
Question added in 2022, data is for 2022 only :
Lengwoods



Kentucky's Southern Shorelines: During Trip
Activity Groupings

Outdoor Activities

C O i oo

U.S. Norm: 34% U.S. Norm: 40%

Cultural Activities

TN 31%

U.S. Norm: 20%
Sporting Activities Business Activities

‘\“o‘ o e i e 0
Wi 27% .ﬁq 20%

U.S. Norm: 14% U.S. Norm: 11%

Question updated in 2020

Entertainment Activities

Base: 2021/2022 Day Person-Trips

Activities and Experiences (Top 10)

Kentucky's Southern Shorelines U.S. Norm

Sightseeing 21%

Shopping 20%

Attending 14%
celebration -

Fishing

Swimming

Landmark/historic
site

LLocal
parks/playgrounds

Hiking/backpacking

Business meeting

13%

21%




Kentucky's Southern Shorelines: During Trip

Base: 2021/2022 Day Person-Trips

Shopping Types on Trip

Kentucky's Southern

Shorelines U.S. Norm
o
lm Outlet/mall shopping 60% 48%
Big box stores
m (Walmart, Costco) 37% 29%
E Convenience/grocery By
: 33% 28% : 7
Yo shopping : E
200\ : ) . . —K
%-] Souvenir shopping 27% 26% : n
: .Q [
Boutique shopping 26% 23% i
: e
Antiquing 8% 12%

Base: 2021/2022 Day Person-Trips that included Shopping

Question added in 2020

Dining Types on Trip

Unique/local food

Street food/food
trucks

Picnicking

Food delivery service
(UberEATS,
DoorDash, etc.)

Fine/upscale dining

Gastropubs

Kentucky's Southern

Shorelines U.S. Norm

41% 38%

25% 19%

23% 12%

22% 13%

20% 15%

6% 7%

Len gyquqgs



Demographic Profile of Day Kentucky's Southern Shorelines Visitors

Base: 2021/2022 Day Person-Trips

Marital Status
Gender

B Kentucky's Southern Shorelines B U.S. Norm

) ) 60%
Married / with partner
57%

Female N J Single / never married

48%

Divorced / widowed /
separated

17%

U.S. Norm
50%

U.S. Norm .................................................................................................................................................................................
50% '

Sexual Orientation

B Kentucky's Southern Shorelines B U.S. Norm

_ 87%
Straight/heterosexual 88%
. 1%

Gay/lesbian 3%
8%

Bisexual 6%

4%

Other/Not sure 3%

Lengwoods




Demographic Profile of Day Kentucky's Southern Shorelines Visitors

Base: 2021/2022 Day Person-Trips

Household Income Age

W 18-24 W 25-34 W 35-44 W 45-54 W 55-64 W65+

100%
Kentucky's Southern Shorelines

75%

P EIR
Average Age
49%
50% 40.2
25% 15% 14% 18% {  U.S.Norm Ay )
— 4% : Average Age
<$499K  s74.9K $99.9K  $149.9K 190K+ 461
U.S. Norm 43% 21% 14% 15% 6%
Educational Attainment Employment

B Full time / self-employed B Part time W Retired / not employed /other
B Kentucky's Southern Shorelines B U.S. Norm
Kentucky's Southern

Shorelines U.S. Norm

Post-Graduate 18%
38%

College Graduate 37%

Some college

High school or less/ 30%

Other

0% 10% 20% 30% 40%

Lengwoods




Demographic Profile of Day Kentucky's Southern Shorelines Visitors

Base: 2021/2022 Day Person-Trips

Race Military Status

B White B African-American B Other

B Kentucky's Southern Shorelines B U.S. Norm
Kentucky's Southern

Shorelines U.S. Norm
100% 100%
9 92%
87% 81% Never served in the
75% 75% military
50% 50%
Veteran
25% 25% 8%
10% 9% 12% 10
0% 0% . -

On active duty for training

in the Reserves or

-------------------------------------------------------------------------------------------------------------------------------------------------------- National Guard 3%
Hispanic Background
B Kentucky's Southern Shorelines B U.S. Norm
15% Currently on active duty
1% 6%
10%
0% 20% 40% 60% 80% 100%
5%
Question added in 2022, data is for 2022 only
00
% Yes

Lengwoods




Demographic Profile of Day Kentucky's Southern Shorelines Visitors

Base: 2021/2022 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

af

U.S. Norm 23% 34% 19% I

Children in Household

Kentucky's Southern Shorelines U.S. Norm

Bl No children under 18 36% l No children under 18 56%

B Any13-17 23%

I l I B Any6-12 42% I M Any 6-12 24%
. B Any child under 6 28% . . . M Any child under 6 16%

M Any 13-17 20%

Lengwoods
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Longwoods Travel USA®

Introduction

« Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2021 and 2022 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2021/2022 Day Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Caves, Lakes, & Corvettes, the following sample was achieved in
2021/2022:

Day Base Size

377

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooqs



Caves, Lakes, & Corvettes' Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

[l Caves, Lakes, & Corvettes [ U.S. Norm

e o 33%
m Visiting friends/ relatives 36%
Visiting friends/ relatives °
@ 14% Touring
Touring
Outdoors 10%
‘ 10% 2%
Outdoors Conference/ 8%
Convention Shopping 8%
' v |
Shopping ® N
oftho City trip 9%
s . . oo
= City trip 5% Theme park o
Other business trip
* 6%
Theme park Special event 7%
Special event J Casino
' 8 5% 0% 5%  10%  15%  20%  25%  30%  35% 40%
4% ) )
) Business-Leisure
Casino

L@‘ngyygqgs



Structure of the U.S. and Caves, Lakes, & Corvettes Day Travel Market

Base: 2021/2022 Day Person-Trips

2022 U.S. Day Trips Caves, Lakes, & Corvettes Day Trips

| Visiting friends/relatives 36% B Visiting friends/relatives 33%

[ | Marketable 56% B Marketable 55%
[ | Business 5% B Business 7%
[ ] Business-leisure 3% B Business-leisure 5%

Lengwoods




Caves, Lakes, & Corvettes' Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

State Origin Of Trip

Kentucky 46%

Tennessee 17%

Indiana 8%
Ohio 8%
Illinois 3%

DMA Origin Of Trip

Nashville, KY/TN
Lexington, KY
Louisville, KY

Evansville, IL/IN/KY
Bowling Green, KY 6%
Paducah-Cape Girardeau-Harrbg,IL/KY/MO 5%
Cincinnati, OH/KY 5%
Indianapolis-Lafayette, IN

Knoxville, TN 3%

18%

12%

1%

0% 5%

10% 15%  20%

L@‘ngyygqgs



Caves, Lakes, & Corvettes' Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Size of Travel Party

M children B Adults

Caves, Lakes, & Corvettes
Total

Average number of people

U.S. Norm Total

| -

Average number of people

Percent Who Traveled Alone

B Caves, Lakes, & Corvettes [ U.S. Norm

15%

Just myself / traveled alone
24%

0% 5% 10% 15% 20% 25% 30%

Composition of Immediate Travel Party

B Caves, Lakes, & Corvettes W U.S. Norm

65%

Spouse/partner 62%
Child(ren) J0%
0,
Friend(s) e
Other relative(s) 121/:1%
Parent(s) 1},10/?
Business associate(s) 1;4’%
0% 10% 20% 30% 40% 50% 60%  70%
Percent Who Had Travel Party Member with Disabilities
B Caves, Lakes, & Corvettes W U.S. Norm
14%
Yes
19%
0% 2.5% 5% 7.5% 10% 12.5% 15% 17.5%  20%
Question added in 2022, data is for 2022 only :
Lengwoods



Caves, Lakes, & Corvettes: During Trip
Base: 2021/2022 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Caves, Lakes, & Corvettes U.S. Norm

St 27 9%, 219,
Outdoor Activities Entertainment Activities |l 27 21

l . 46% ﬁ’ 42% & Sightseeing 22% 13%

U.S. Norm: 34% U.S. Norm: 40% Landmark/historic
: Site

14%

. e Nationalf/state park 13%
Cultural Activities

I"l’ 240/0 ' Hiking/backpacking 12%
[ ) :

U.S.Norm: 20% "
: 11%

Fishing

. Attending
Sportlng Activities BusinQS.s Activities celebration

‘\\\éy‘ 12% ;ﬁi 6% Moseum

U.S. Norm: 14% U.S. Norm: 11% Nature tours/wildhfe
: viewing/birding

Local
parks/playgrounds
Question updated in 2020




Caves, Lakes, & Corvettes: During Trip

Base: 2021/2022 Day Person-Trips

Shopping Types on Trip

Caves, Lakes, & Corvettes U.S. Norm

R
lm Outlet/mall shopping 50% 48%

m Big box stores Ali
(Walmart, Costco) 40% 29% : E
AN
?.(_r'i'_] Souvenir shopping 33% 26%
E Convenience/grocery
o0 shopping 29% 28%
Boutique shopping 18% 23%
Antiquing 12% 12%

Base: 2021/2022 Day Person-Trips that included Shopping

Question added in 2020

Dining Types on Trip

Unique/local food

Picnicking

Street food/food
trucks

Fine/upscale dining

Food delivery service
(UberEATS,
DoorDash, etc.)

Gastropubs

Caves, Lakes, & Corvettes U.S. Norm
40% 38%
23% 12%
15% 19%
14% 15%
12% 13%
4% 7%
Len gyquqgs



Demographic Profile of Day Caves, Lakes, & Corvettes Visitors

Base: 2021/2022 Day Person-Trips

Marital Status

Gender
B Caves, Lakes, & Corvettes W U.S. Norm
. . 60%
Married / with partner
57%
Female "\\ 4 Single / never married
62%
: Divorced / widowed /
S - separated
U.S. Norm U.S. Norm .................................................................................................................................................................................
50% 50% _ _
| Sexual Orientation
B
: B Caves, Lakes, & Corvettes B U.S. Norm
. 90%
Straight/heterosexual 88%
1%
Gayl/lesbian 39%
. 6%
: Bisexual 6%

2%

Other/Not sure 3%

Lengwoods




Demographic Profile of Day Caves, Lakes, & Corvettes Visitors

Base: 2021/2022 Day Person-Trips
Household Income Age

W 18-24 W 25-34 W 35-44 W 45-54 W 55-64 W65+
100%

Caves, Lakes, & Corvettes
75%

50% : 45.3
H N—eeeeeee”’
. =

0,
25% 10% g% U.S. Norm

YR
2% Average Age
0% 50 - F75 = Fwo =
<$499K  s74.9K $99.9K  $149.9K 190K+ e
U.S. Norm 43% 21% 14% 15% 6%
Educational Attainment Employment
B Caves, Lakes, & Corvettes B U.S. Norm B Full time / self-employed B Part time W Retired / not employed /other

Caves, Lakes, & Corvettes U.S. Norm

Post-Graduate 18%

College Graduate 37%

Some college

High school or less/
Other

32%

0% 10% 20% 30% 40%

Lengwoods




Demographic Profile of Day Caves, Lakes, & Corvettes Visitors

Base: 2021/2022 Day Person-Trips

Race
B White B African-American B Other

Caves, Lakes, & Corvettes U.S. Norm
100% 93% 100%
81%
75% 75%
50% 50%
25% 25%
12%
10%
5% 5% °
0% 0%

Hispanic Background
B Caves, Lakes, & Corvettes B U.S. Norm
15%

1%

10%

5%

0%
° Yes

Military Status

H Caves, Lakes, & Corvettes B U.S. Norm

95%

Never served in the
military

Veteran
8%
On active duty for training
in the Reserves or
National Guard [} 39
Currently on active duty
6%
0% 20% 40% 60% 80% 100%

Question added in 2022, data is for 2022 only

Lengwoods



Demographic Profile of Day Caves, Lakes, & Corvettes Visitors

Base: 2021/2022 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm

Children in Household

Caves, Lakes, & Corvettes U.S. Norm

Bl No children under 18 48% l No children under 18 56%

B Any13-17 23%

I I B Any6-12 29% I M Any 6-12 24%
. . B Any child under 6 18% . . . M Any child under 6 16%

M Any 13-17 20%

Lengwoods
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Longwoods Travel USA®

Introduction

» Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2021 and 2022 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2021/2022 Day Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Western Waterlands, the following sample was achieved in
2021/2022:

Day Base Size

233

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooqs



Western Waterlands' Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Main Purpose of Trip : Main Purpose of Leisure Trip

B Western Waterlands B U.S. Norm

e o 30%
m Visiting friends/ relatives 36%
Visiting friends/ relatives °
: ) 19%
% 19% : Shopping
Shopping :
Tourin 14%
Touring o :
@ @ s : City tri
. ® : ity trip 9%
= 8% | :
= 0
= City trip 6% :
Other business trip : Outdoors
Outdoors Special event
| I g~ .
Special event : : Casino
5% :
@ 4% Business-Leisure
Casino Theme park 3%
' e 29, 0% 5% 10% 15% 20% 25% 30% 35% 40%
Theme park

L@‘ngyygqgs




Structure of the U.S. and Western Waterlands Day Travel Market

Base: 2021/2022 Day Person-Trips

2022 U.S. Day Trips Western Waterlands Day Trips

| Visiting friends/relatives 36% B Visiting friends/relatives 30%

[ | Marketable 56% B Marketable 59%
[ | Business 5% B Business 6%
[ ] Business-leisure 3% B Business-leisure 5%

Lengwoods




Western Waterlands’ Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Paducah-Cape Girardeau-Harrbg,IL/KY/MO 36%

Kentucky 43%

Tennessee 19% Nashville, KY/TN
lllinois 11%
Indiana 6%

Evansville, IL/IN/KY
Missouri 3%

Louisville, KY

0% 10% 20% 30%  40%

L@‘ngyygqgs




Western Waterlands' Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Size of Travel Party

M children B Adults

Western Waterlands
Total

Average number of people

U.S. Norm Total

| -

Average number of people

Percent Who Traveled Alone

B Western Waterlands B U.S. Norm

18%
Just myself / traveled alone
24%

0% 5% 10% 15% 20% 25% 30%

Composition of Immediate Travel Party

B Western Waterlands B U.S. Norm

Spouse/partner 62%66%

Child(ren) 3%

Other relative(s) 17%

12%

Parent(s) 10%

Friend(s) 17%

1%
2%

0% 10% 20% 30% 40% 50% 60%  70%

Business associate(s)

Percent Who Had Travel Party Member with Disabilities

B Western Waterlands B U.S. Norm

17%
Yes
19%
0% 2.5% 5% 7.5% 10% 12.5% 15% 17.5% 20%
Question added in 2022, data is for 2022 only :
L@ngyygqgs



Western Waterlands: During Trip
Activity Groupings

Outdoor Activities Entertainment Activities
®

Qi 38% 35%

U.S. Norm: 34% U.S. Norm: 40%

Cultural Activities

O

TEE 20%

U.S. Norm: 20%

Sporting Activities Business Activities

‘\\.V‘I‘ 7% ;&‘ 10%

U.S. Norm: 14% U.S. Norm: 11%

Question updated in 2020

Base: 2021/2022 Day Person-Trips

Activities and Experiences (Top 10)

Western Waterlands U.S. Norm

Shopping 35%

Landmark/historic -
. 14‘1/0
site

Sightseeing 13%

Fishing 9%

Nature toursiwildhte
viewing/birding

Attending
celebration

LLocal
parks/playgrounds

Swimming
National/state park

Hiking/backpacking




Western Waterlands: During Trip

Base: 2021/2022 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Western Waterlands U.S. Norm Western Waterlands U.S. Norm
-

lm Outlet/mall shopping 48% 48% Unique/local food 38% 38%

E Convenience/grocery Ali
roYe) shopping 33% 28% =] Picnicking 16% 12%

: .g [

Big box stores i

m (Walmart, Costco) 28% 23% -\' Fine/upscale dining 14% 15%

Boutique shopping 22% 23% Street food/food

trucks 1% 19%
o Food delivery service
Antiquing 21% 12% (UberEATS, 7% 13%
DoorDash, etc.)
30
o Souvenir shopping 12% 26% Gastropubs 4% 7%

Base: 2021/2022 Day Person-Trips that included Shopping

. . L@‘ngwoods
Question added in 2020 ATy




Demographic Profile of Day Western Waterlands Visitors

Base: 2021/2022 Day Person-Trips

Marital Status
Gender

B Western Waterlands B U.S. Norm

) ) 66%
Married / with partner

Female \ /

65%
Divorced / widowed /

— separated
U.S. Norm U.S. Norm SO |
50% 50% ] ]
| Sexual Orientation

|
: B Western Waterlands W U.S. Norm
. 90%
Straight/heterosexual 88%
. 4%
Gayl/lesbian 3%
. 4%
: Bisexual 6%

1%
3%

Single / never married

Other/Not sure

Lengwoods




Demographic Profile of Day Western Waterlands Visitors

Base: 2021/2022 Day Person-Trips

Household Income Age

W 18-24 W 25-34 W 35-44 W 45-54 W 55-64 W65+

100%
Western Waterlands

75%

56% Average Age
50% 46.3
: —

25% 21% U.S. Norm
o < $49.9K o0~ !75 ) !100 . $150K + 46.1
’ $74.9K $99.9K $149.9K .
U.S. Norm 43% 21% 14% 15% 6%
Educational Attainment Employment
Bl Western Waterlands B U.S. Norm B Full time / self-employed B Part time W Retired / not employed /other

Western Waterlands U.S. Norm

Post-Graduate 18%

39%
College Graduate 37%
26%
Some college °
High school or less/ 24%
Other 23%
0% 10% 20% 30% 40% 50%

Lengwoods




Demographic Profile of Day Western Waterlands Visitors

Base: 2021/2022 Day Person-Trips

Race Military Status

B White B African-American B Other
B Western Waterlands H U.S. Norm

Western Waterlands U.S. Norm
100% 97% 100%
89%
81% Never served in the
milita
75% 75% v 83%
50% 50%
Veteran
25% 25% 8%
12% 10%
3% 3%
0% 0%
Currently on active duty
........................................................................................................................................................ %
Hispanic Background
B Western Waterlands B U.S. Norm
. Jn active duty for training
15% in the Reserves or
1% National Guard [ 39
10%
0% 20% 40% 60% 80% 100%
5%
Question added in 2022, data is for 2022 only
0%
° Yes

L@‘ngyy‘qovgs




Demographic Profile of Day Western Waterlands Visitors

Base: 2021/2022 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

AVivi
16%

U.S. Norm

Children in Household

Western Waterlands U.S. Norm

Bl No children under 18 51% l No children under 18 56%

B Any13-17 25% M Any 13-17 20%

I B Any6-12 24% I M Any 6-12 24%
. . . B Any child under 6 21% . . . M Any child under 6 16%

L@‘ngwoogs
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Longwoods Travel USA®

Introduction

« Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2021 and 2022 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2021/2022 Day Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Bluegrass, Blues, & BBQ, the following sample was achieved in
2021/2022:

Day Base Size

301

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooqs



Bluegrass, Blues, & BBQ's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Bluegrass, Blues, & BBQ M U.S. Norm

40% 40%
Visiting friends/ relatives

Visiting friends/ relatives

14%
Touring ﬂ

Touring

13%

[ ] > [
I-li'
Shoppin
.E 13% 2% pping
Shopping Conference/ _
Convention : City trip a0
= City trip ®
ofifho Outdoors
‘ 6% &
Outdoors 4% Special event %
Other business trip
4%
Special event Casino
@ 4% T
Casino iﬁ Theme park 3%
' . 2% 0% 5%  10% 25%  30%  35%  40% 45%
2% . )
Business-Leisure
Theme park

L@‘ngyygqgs



Structure of the U.S. and Bluegrass, Blues, & BBQ Day Travel Market

Base: 2021/2022 Day Person-Trips

2022 U.S. Day Trips Bluegrass, Blues, & BBQ Day Trips

| Visiting friends/relatives 36% B Visiting friends/relatives 40%

[ | Marketable 56% B Marketable 52%
[ | Business 5% B Business 6%
[ ] Business-leisure 3% B Business-leisure 2%

L@‘ngyy‘qovgs




Bluegrass, Blues, & BBQ's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Evansville, IL/IN/KY o'

|

Kentucky 54% Lexington, KY

Indiana 14%

Louisville, KY "%

Ohio 1% -

Tennessee 5% Cincinnati, OH/KY - 8%

Nashville, KY/TN 6%

Paducah-Cape Girardeau-Harrbg,IL/KY/MO 5%

1

0% 5% 10% 15%  20%

L@‘ngyygqgs




Bluegrass, Blues, & BBQ's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Size of Travel Party Composition of Immediate Travel Party

N Children M Aduits B Bluegrass, Blues, & BBQ W U.S. Norm

65%

Spouse/partner 62%
Bluegrass, Blues, & BBQ .
Total : Child(ren) °37%
T 27 Frend(s)
Average number of people
° Other relative(s) 1}3}:/"
U.S. Norm Total Parent(s) 19%
2.6 2o
Business associate(s) [ 5o,
0% 10% 20% 30% 40% 50% 60%  70%
Average number of people :
Percent Who Traveled Alone Percent Who Had Travel Party Member with Disabilities
B Bluegrass, Blues, & BBQ W U.S. Norm B Bluegrass, Blues, & BBQ W U.S. Norm
18% 24%
Just myself / traveled alone : Yes
24% 19%
0% 5% 10% 15% 20% 25% 30% 0% 2.5% 5% 7.5% 10% 125% 15% 17.5% 20% 22.5% 25% 27...
Question added in 2022, data is for 2022 only :
Lengwoods




Bluegrass, Blues, & BBQ: During Trip

Base: 2021/2022 Day Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Bluegrass. Blues, & BBQ U.S. Norm

iviti ' iviti St 34% 21%
Outdoor Activities Entertainment Activities g°ro 21

o
A%\ 320/0 ﬁ» 440/0 ) pA Sightseeing 17%

. ) . 409
U-S. Norm: 34% U.S. Norm: 40% Landmark/historic site 1%

Attending celebration

Cultural Activities

"' 180/0 Local parks/playgrounds

. o
U.S. Norm: 20% Hiking/backpacking

. . agn . . ags Museum
Sporting Activities Busmes.s Activities

,\\‘w‘l‘ 100/0 w 80/0 :/:ul:\lcry/hrowery!(l|Sh|l(rry

U.S. Norm: 14% U.S.Norm: 11% 1
Bar/mightclub

Casino
Question updated in 2020




Bluegrass, Blues, & BBQ: During Trip

Base: 2021/2022 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Bluegrass, Blues, & BBQ U.S. Norm Bluegrass, Blues, & BBQ U.S. Norm
Big box stores
m (V\?almart, Costco) 46% 29% Unique/local food 46% 38%
o
lm Outlet/mall shopping 46% 48% f’“eft food/food 22% 19%
rucks
B oo - B
Convenience/grocery : el N
FoYe) shopping 31% 28% E Picnicking 14% 12%
i | Ry
i i 0, 0, H v
mﬂ Boutique shopping 20% 23% ﬁ Fine/upscale dining 13% 15%
O ' _ | Food delivery service
r(r'ﬂ Souvenir shopping 19% 26% : ﬂﬂ (UberEATS, 12% 13%

DoorDash, etc.)

Antiquing 12% 12% # Gastropubs 5% 7%

Base: 2021/2022 Day Person-Trips that included Shopping

Lengwoods
Question added in 2020 ® go d




Demographic Profile of Day Bluegrass, Blues, & BBQ Visitors

Base: 2021/2022 Day Person-Trips

Marital Status

Gender
B Bluegrass, Blues, & BBQ W U.S. Norm
Married / with part oo%
arried / with partner 57%
Female "\\ _ y Single / never married
58%
: Divorced / widowed / 24%
S - separated
U.S. Norm U.S. Norm .................................................................................................................................................................................
50% 50% _ _
| Sexual Orientation
B
: N Bluegrass, Blues, & BBQ N U.S. Norm
. 91%
Straight/heterosexual 88%
2%
Gayl/lesbian 39%
. 5%
: Bisexual 6%

2%

Other/Not sure 3%

Lengwoods




Demographic Profile of Day Bluegrass, Blues, & BBQ Visitors

Base: 2021/2022 Day Person-Trips

Household Income Age

W 18-24 W 25-34 W 35-44 W 45-54 W 55-64 W65+
100%
Bluegrass, Blues, & BBQ

75% PUVIR
A Average Age

59%
50% ~s 48.1
—
25% 21% oo . {  U.S.Norm —_—
- % 3% : Average Age
0% 50 - F?S = s
<$499K  s74.9K $99.9K  $149.9K 190K+ ek
U.S. Norm 43% 21% 14% 15% 6%
Educational Attainment Employment
H Bluegrass, Blues, & BBQ B U.S. Norm B Full time / self-employed B Part time W Retired / not employed /other

Bluegrass, Blues, & BBQ U.S. Norm

Post-Graduate 18%

College Graduate 37%

31%
Some college °

High school or less/ 32%

Other

0% 10% 20% 30% 40%

Lengwoods




Demographic Profile of Day Bluegrass, Blues, & BBQ Visitors

Base: 2021/2022 Day Person-Trips

Race Military Status
B White B African-American B Other
B Bluegrass, Blues, & BBQ B U.S. Norm

Bluegrass, Blues, & BBQ U.S. Norm
100% 100%
89% 93%
81% Never served in the
milita

75% 75% o

50% 50%
Veteran

25% 25% 8%
1% 12% 10%
3%

0% 0%

Currently on active duty
........................................................................................................................................................ &
Hispanic Background
M Bluegrass, Blues, & BBQ N U.S. Norm
. On active duty for training
15% in the Reserves or
1% National Guard [} 39
10%
0% 20% 40% 60% 80% 100%
5%
Question added in 2022, data is for 2022 only
0,
0% Yes

Lengwoods




Demographic Profile of Day Bluegrass, Blues, & BBQ Visitors

Base: 2021/2022 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

2

U.S. Norm 23% 34% 19% I

Children in Household

Bluegrass, Blues, & BBQ U.S. Norm

Bl No children under 18 61% l No children under 18 56%

B Any13-17 18%

I B Any6-12 18% I M Any 6-12 24%
. . . B Any child under 6 16% . . . M Any child under 6 16%

M Any 13-17 20%

Lengwoods
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Longwoods Travel USA®

Introduction

« Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2021 and 2022 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2021/2022 Day Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Bourbon, Horses, & History, the following sample was achieved in
2021/2022:

Day Base Size

468

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooqs



Bourbon, Horses, & History's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Main Purpose of Trip

39%

Visiting friends/ relatives

Visiting friends/ relatives

13%

Touring

11%
Shopping

8%
City trip

2%

Conference/
Convention

7%
Special event

5%

OQutdoors

[
5%

Other business trip

4%

Casino

2%
Theme park

e e TR B I

jad™
5%

Business-Leisure

Main Purpose of Leisure Trip

B Bourbon, Horses, & History W U.S. Norm

Touring

) 1%
Shopping

e 8%
City trip 8%
7%

Special event 79%

Outdoors 70

Casino

Theme park 3%

39%

0% 5% 10% 15% 20% 25% 30%

35%  40% 45%

L@‘ngyygqgs



Structure of the U.S. and Bourbon, Horses, & History Day Travel Market

Base: 2021/2022 Day Person-Trips

2022 U.S. Day Trips Bourbon, Horses, & History Day Trips

| Visiting friends/relatives 36% B Visiting friends/relatives 39%

[ | Marketable 56% B Marketable 49%
[ | Business 5% B Business 7%
[ ] Business-leisure 3% B Business-leisure 5%

L@‘ngyy‘qovgs




Bourbon, Horses, & History's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

Louisville, KY 28%

15%

Lexington, KY

Kentucky 55%

Cincinnati, OH/KY 10%

i

Indiana 17% I
Indianapolis-Lafayette, IN - 7%
Ohio 9% |
Evansville, ILIN/KY [N 6%
Tennessee 7% I

Nashville, KY/TN 5%

Bowling Green, KY %

al

Knoxville, TN 3%

O\o‘.

5% 10% 15% 20% 25%  30%

o

L@‘ngyygqgs




Bourbon, Horses, & History's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Size of Travel Party Composition of Immediate Travel Party

H Chidren W Aduits B Bourbon, Horses, & History W U.S. Norm

65%

Spouse/partner 62%
Bourbon, Horses, & History .
Total : Child(ren) °37%
_ 28 Friend(s) 7%
Average number of people
° Other relative(s) 1}3};%
U.S. Norm Total Parent(s) 19%
2.6 2
Business associate(s) [ 2o/,
0% 10% 20% 30% 40% 50% 60%  70%
Average number of people :
Percent Who Traveled Alone Percent Who Had Travel Party Member with Disabilities
B Bourbon, Horses, & History B U.S. Norm B Bourbon, Horses, & History B U.S. Norm
15% 16%
Just myself / traveled alone : Yes
24% 19%
0% 5% 10% 15% 20% 25%  30% 0% 2.5% 5% 7.5% 10% 12.5% 15% 175%  20%
Question added in 2022, data is for 2022 only :
Lengwoods




Bourbon, Horses, & History: During Trip
Activity Groupings

Outdoor Activities Entertainment Activities

/&%\ 29% ﬁ’ 39%

U.S. Norm: 34% U.S. Norm: 40%

Cultural Activities

O

TN 22%

[ *0sis]
=)
U.S. Norm: 20%

Sporting Activities Business Activities

'\\.V‘I‘ 8% ;&‘ 7%

U.S. Norm: 14% U.S. Norm: 11%

Question updated in 2020

Base: 2021/2022 Day Person-Trips

Activities and Experiences (Top 10)

Shopping

Attending celebration

Sightseeing

Landmark/historic site

Winery/brewery/distillery
tour

Local parks/playgrounds

Hiking/backpacking

Museum

Bar/nightclub

Bourbon, Horses, & History U.S. Norm

14% 10%

14% 13%

10%

8%

7%




Bourbon, Horses, & History: During Trip

Base: 2021/2022 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Bourbon, Horses, & :
History U.S. Norm Bourbon, Horses, & History U.S. Norm
‘ H
lm Outlet/mall shopping 57% 48% Unique/local food 40% 38%
AP Bio box stores 37% 29% Fine/upscale dini 14% 15%
(Walmart, Costco) ° ° ine/upscale dining o A
ok
Boutique shoppin 28% 23% Street food/food
[s]x] 9 g 6 ° Sheet 14% 19%
=S
o, . .
r(r'ﬂ Souvenir shopping 27% 26% Picnicking 10% 12%
. Food delivery service
% gt? : veirrmllence/grocery 26% 28% (UberEATS, 8% 13%
ppIng DoorDash, etc.)

Antiquing 20% 12% Gastropubs 6% 7%

Base: 2021/2022 Day Person-Trips that included Shopping

. . L@‘ngwoods
Question added in 2020 e




Demographic Profile of Day Bourbon, Horses, & History Visitors

Base: 2021/2022 Day Person-Trips

Marital Status

Gender .
B Bourbon, Horses, & History B U.S. Norm
: 58%
: Married / with partner
> : 57%
Female "\\ 4 Single / never married
62% N
Divorced / widowed /
- separated
U.S. Norm U.S. Norm .................................................................................................................................................................................
50% 50% _ _
| Sexual Orientation
B
: H Bourbon, Horses, & History B U.S. Norm
. 90%
Straight/heterosexual 88%
. K
Gayl/lesbian 39%
. 6%
: Bisexual 6%

3%

Other/Not sure 3%

Lengwoods




Demographic Profile of Day Bourbon, Horses, & History Visitors

Base: 2021/2022 Day Person-Trips

Household Income Age

W 18-24 W 25-34 W 35-44 W 45-54 W 55-64 W65+

100%
Bourbon, Horses, & History

75%

54%
50% E

YR

Average Age

48.3

—
25% 20% 13% . {  U.S.Norm ———

_ b 4% : Average Age

0% 50 - F?S = 100 - e
<$499K  s74.9K $99.9K  $149.9K 190K+ e
U.S. Norm 43% 21% 14% 15% 6%
Educational Attainment Employment
B Bourbon, Horses, & History B U.S. Norm B Full time / self-employed B Part time W Retired / not employed /other

Bourbon, Horses, & History U.S. Norm
Post-Graduate 18%

34%
College Graduate 37%

28%
Some college °

High school or less/
Other

0% 10% 20% 30% 40%

Lengwoods




Demographic Profile of Day Bourbon, Horses, & History Visitors

Base: 2021/2022 Day Person-Trips

Race
B White B African-American B Other

Bourbon, Horses, & History U.S. Norm
9 100%
100% 92% b

81%
75% 75%
50% 50%
25% 25%
0,
7% 8% 12% 10%

0% 0%

Hispanic Background
B Bourbon, Horses, & History B U.S. Norm
15%

1%

10%

5%

0%
° Yes

Military Status

B Bourbon, Horses, & History B U.S. Norm

89%

Never served in the

milita
& 83%

Veteran
8%

Currently on active duty
6%

On active duty for training
in the Reserves or

National Guard | 39,

0% 20% 40% 60% 80% 100%

Question added in 2022, data is for 2022 only

Lengwoods



Demographic Profile of Day Bourbon, Horses, & History Visitors

Base: 2021/2022 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

ta

T )

U.S. Norm

Children in Household

Bourbon, Horses, & History U.S. Norm

Bl No children under 18 60% l No children under 18 56%

B Any13-17 20% M Any 13-17 20%
B Any6-12 21% M Any 6-12 24%
. . . B Any child under 6 16% . . . M Any child under 6 16%

Lengwoods
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Longwoods Travel USA®

Introduction

« Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2021 and 2022 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2021/2022 Day Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Bluegrass, Horses, Bourbon, and Boone Region, the following sample
was achieved in 2021/2022:

Day Base Size

341

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooqs



Bluegrass, Horses, Bourbon, and Boone Region's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Bluegrass, Horses, Bourbon, and Boone Region B U.S. Norm

e, 0 43% 43%
m Visiting friends/ relatives
Visiting friends/ relatives
) 1%
% 1% Shopping
Shopping ﬂ
Tourin
Touring Conference/ 9%
Convention Special event
P 9%
Special event e 7%
oftho Outdoors 79%
‘ 7% &
Outdoors 5% City trip o
Other business trip ’
2l 6%
- City trip Casino
@ 3% ﬂﬁr
Casino J Theme park 2%
' . 3% 0% 10% 50%
1% ) )
Business-Leisure
Theme park
L@‘ngyygqgs



Structure of the U.S. and Bluegrass, Horses, Bourbon, and Boone Region Day Travel Market

Base: 2021/2022 Day Person-Trips

2022 U.S. Day Trips Bluegrass, Horses, Bourbon, and Boone Region Day Trips

| Visiting friends/relatives 36% B Visiting friends/relatives 43%

[ | Marketable 56% B Marketable 48%
[ | Business 5% B Business 5%
[ ] Business-leisure 3% B Business-leisure 3%

L@‘ngyy‘qovgs




Bluegrass, Horses, Bourbon, and Boone Region's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

30%

Lexington, KY

l

Kentucky 64% Louisville, KY 19%
Ohio 12%
Cincinnati, OH/KY - 1%
Tennessee 7% i
(hdlars 79 . Charleston-Huntington, KY/OH/MWV - 6%
(4] :

Evansville, IL/IN/KY . 5%

Knoxville, TN ' 5%

0% 10% 20% 30% 40%

L@‘ngyygqgs




Bluegrass, Horses, Bourbon, and Boone Region's Day Trip Characteristics

Base: 2021/2022 Day Person-Trips

Size of Travel Party Composition of Immediate Travel Party

N Children M Aduits B Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm

Bluegrass, Horses, Bourbon, and Boone Spousel/partner P
Region i

Total Child(ren)

: 37%
_ 2.6 Friend(s) 2
Average number of people :
J : Other relative(s) 15%
U.S. Norm Total Parent(s) 109
. 10%
2.6 oy
Business associate(s) [ 5o,
0% 10% 20% 30% 40% 50% 60%  70%
Average number of people :
Percent Who Traveled Alone Percent Who Had Travel Party Member with Disabilities
Hl Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm Hl Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm
20% 15%
Just myself / traveled alone : Yes
24% : 19%
0% 5% 10% 15% 20% 25%  30% 0% 2.5% 5% 7.5% 10% 12.5% 15% 17.5%  20%

Question added in 2022, data is for 2022 only :
Lengwoods




Bluegrass, Horses, Bourbon, and Boone Region: During Trip
Base: 2021/2022 Day Person-Trips

Activity Groupings pctvities and Exger;letiissf'l;oq10)d

Boone Region

0/
/0

Outdoor Activities Entertainment Activities = 31

o
A%\ 260/0 ﬁ 340/0 T Sightseeing 189%

U.S.Norm: 34% U.S. Norm: 40%

Landmark/historic site 11%

: Winery/brewery/distillery
Cultural Activities tour

"' 160/0 Attending celebration

. o
U.S.Norm: 20% Local parks/playgrounds

. . . . e Bar/nightclub
Sporting Activities Busmes.s Activities

‘\\.V‘I‘ 7% w 5% National/state park

. 140 . 119
U.S. Norm: 14% U.S. Norm: 11% Hiking/backpacking

Museum
Question updated in 2020




Bluegrass, Horses, Bourbon, and Boone Region: During Trip

Base: 2021/2022 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Bluegrass, Horses, Bluegrass, Horses,
Bourbon, and Boone Bourbon, and Boone
Region U.S. Norm Region U.S. Norm
° :
lm Outlet/mall shopping 57% 48% Unique/local food 38% 38%
m Big box stores 45% 299 . . o 0
(Walmart, Costco) o %o Fine/upscale dining 17% 15%
E Convenience/grocery o 0 Street food/food
oY) shopping 32% 28% trucks 14% 19%
@ Souvenir shopping 20% 26% Food delivery service
anl ¢ 0 (UberEATS, 1% 13%
= DoorDash, etc.)
Antiquing 14% 12% £ _— X o
: == Picnicking 10% 12%

Boutique shopping 13% 23% # Gastropubs 4% 7%

Base: 2021/2022 Day Person-Trips that included Shopping

. . L@‘ngwoods
Question added in 2020 e




Demographic Profile of Day Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2021/2022 Day Person-Trips

Marital Status

Gender .
B Bluegrass, Horses, Bourbon, and Boone Region B U.S. Norm

54%

Married / with partner
57%

26%
26%

Female \ /

68%
Divorced / widowed /

— separated
U.S. Norm U.S. Norm .................................................................................................................................................................................
50% 50% ] ]
| Sexual Orientation

|
: N Bluegrass, Horses, Bourbon, and Boone Region B U.S. Norm
. 88%
Straight/heterosexual 88%
k2
Gayl/lesbian 39%
| 5%
: Bisexual 6%

Single / never married

2%
3%

Other/Not sure

Lengwoods




Demographic Profile of Day Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2021/2022 Day Person-Trips

Household Income Age

W 18-24 W 25-34 W 3544 W 4554 M5564 W65+
100% )
Bluegrass, Horses, Bourbon, and Boone Region
g9 g

75% TR
A Average Age

61%
50% 47.5
—
3 :
25% 22% » . i U.S.Norm —————
(] o "
2% : Average Age
o < $49.9K o0~ §75 ) ;100 | $150K + 46.1
’ $74.9K $99.9K $149.9K —
U.S. Norm 43% 21% 14% 15% 6%
Educational Attainment Employment

B Full time / self-employed W Part time W Retired / not employed /other
B Bluegrass, Horses, Bourbon, and Boone Region B U.S. Norm
Bluegrass, Horses, Bourbon,

and Boone Region U.S. Norm

Post-Graduate 18%

College Graduate 37%

Some college

High school or less/ 33%

Other

0% 10% 20% 30% 40%

Lengwoods




Demographic Profile of Day Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2021/2022 Day Person-Trips

Race Military Status
B White B African-American B Other

Bluegrass, Horses, Bourbon, H Bluegrass, Horses, Bourbon, and Boone Region

and Boone Region U.S. Norm B U.S. Norm
100%
100% - 6
81% ' 95%

759 75% Never served in the
¢ ' military

50% 50%
25% 25% Veteran

12% 8%
6% 7% 0 10%
0% 0%

0%
........................................................................................................................................................ Currently on active duty

Hispanic Background

M Bluegrass, Horses, Bourbon, and Boone Region

B U.S. Norm )n active duty for training |0%

, in the Reserves or

20% National Guard [l 3%
11% 0, 0, 0, 0, 0, ()
10% 0% 20% 40% 60% 80% 100%
2% Question added in 2022, data is for 2022 only
00
% Yes

L@‘ngyy‘qovgs




Demographic Profile of Day Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2021/2022 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

0

U.S. Norm 23% 34% 19% 1%

Children in Household

AVivi
10%

Bluegrass, Horses, Bourbon, and

Boone Region U.S. Norm

Bl No children under 18 63% l No children under 18 56%

B Any13-17 20% B Any 13-17 20%
B Any6-12 19% M Any 6-12 24%
. . - B Any child under 6 1% . . . M Any child under 6 16%

L@‘ngwoogs
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