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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

* This report provides an overview for Kentucky’s domestic tourism
business in 2022.

Base: 2022 Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Kentucky, the following sample was achieved in 2022:

C

Overnight Base Size

3,116

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Kentucky's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

2022 2021
e o 44%
m Visiting friends/ relatives
Visiting friends/ relatives 44% 41%
&= 1%
e Touning ﬂ Touring 1% 13%
‘ 9% 3%
Outdoors Conference/ OUtdoors 9% 1 0%
Convention
P 7% S ial t 0, 60
Special event . pecial even 7% Yo
efh®
5% < z : o o
r,il o 73 City trip 5% 6%
.=. City trip 5%
3% Other business trip Theme park 3% 3%
* Theme park
@ 3% 7’& Casino 3% 3%
% Casino iﬁ
, &% Resort 2% 3%
at* 2% ?
Yy Resort Business-Leisure
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Structure of the Kentucky Overnight Travel Market

Base: 2022 Overnight Person-Trips

2022 Kentucky Overnight Trips Last year's Kentucky Overnight Trips

B Visiting friends/relatives 44% B Visiting friends/relatives 41%

B Marketable 44% B Marketable 47%
B Business 8% B Business 7%
B Business-leisure 5% B Business-leisure 5%

Lengwoods




Kentucky's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip
2022 2021 2022 2021
Kentucky 25% 25% Lexington, KY 10% 8%
Ohio 9 Y :
: 1% S Louisville, KY 6% 8%
Indiana 8% 6%
Cincinnati, OH/KY 6% 5%
Tennessee 6% 7% :
Florida 50, 6% Indianapolis-Lafayette, IN 4% 3%
| Nashville, KY/TN 4% 4%
Charleston-Huntington, N o
.......................................................................................................................................................... KY/OH/WV 3% 3%
Paducah-Cape Girardeau- 0 0
: Harrbg,IL/KY/MO 3% 3%
Season of Trip _ Evansville, IL/IN/KY 3% 3%
Jan - Mar Apr - Jun Total Overnight Person-Trips
22% 25%, New York, NY 3% 3%
Jul- Sep Ot - Doc Chicago, IL 3% 3%
27% 25%
y
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Kentucky's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Kentucky
B Kentucky B U.S. Norm
1 night 35%
| 21%
! E 21%
2 27% 2 nights 29%
; 26% :
24% :
3-4 | 27% 3-4 nights

12%
12%

5-6 nights of each trip was
66% sper!t W|.th|n the
destination
7+ nights 6%
0% 5% 10% 15% 20% 25% 30% 0% 5% 10% 15% 20% 25% 30% 35%  40%
Kentucky @ U.S. Norm Average number Average last
of nights year
4.3 3.9 28 27
Average Nights \ Average Nights :
Lengwoods




Kentucky's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Size of Travel Party

¥ Children B Adults

Kentucky

Average number of people
U.S. Norm

Total 3.1

Total 2.9

Average number of people

.......................................................................................................................................................... annaanas

Percent Who Traveled Alone
B Kentucky W U.S. Norm

21%
24%

0% 10% 20% 30%

Composition of Immediate Travel Party
B Kentucky W U.S. Norm

0,

Spouse/partner 62:3/0/0
0,

Child(ren) it
0,

Friend(s) 17102 t

14%

Other relative(s) 13%
0,
Parent(s) 1}%/"
. ; 5%
Business associate(s) 4%
0% 10% 20% 30% 40% 50% 60% 70%

Base: 2022 Overnight Person-Trips that included more than one person

Percent Who Had Travel Party Member with Disabilities
B Kentucky W U.S. Norm

22%
20%

0% 10% 20% 30%
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Kentucky's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination
79% o©f overnight travelers use own N isenticky B3 Non
car/truck to get to their
o : e
destination Own car/truck

S\

o o ' Previous year: 79%

58%

20%
22%

Rental car

W 2022 W 2021

) Online Taxi Service

14%

15%
18%

1%
10%

Rental car

17% Taxi Cab
I 10% 5

Camper / RV o 129, bus
I 7 :
BUS [ 09,

Online taxi service

13%

1%
10%

1%

R Plane
Taxi cab % 1% - 10%
e ——
Train | 9% O—— I o
. I - : 10%
Ship / boat : 8% Motorcycle - ’

8%

. . L@‘ngwoods
Question updated in 2020




Kentucky: Pre-Trip

Trip Planning Information Sources

B Kentucky W U.S. Norm

18%
19%

A hotel or resort

18%
Advice from relatives or friends
14%

13%
Social Media

12%
Online travel agencies
‘ 12%

Destination Websites
8%

8%
A travel agent/company | ot
0

Short term rental websites |

6%
Travel guide/other books |

0% 5% 10% 15% 20%

Base: 2022 Overnight Person-Trips

Length of Trip Planning

Kentucky U.S. Norm

1 month or less 30% 31%
2 months 14% 16%
3-5 months 15% 18%
6-12 months 14% 14%
More than 1 year in

advance 5% 5%
!:)Id not plan anything 229, 16%
in advance

Lengwoods



Kentucky's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Method of Booking Accommodations
B Kentucky B U.S. Norm
2022 2021
33%

Hotel or resort

Eﬁﬂ Hotel 44% 44%
Online t | i 21
nline travel agencies @ Home of friends / , ,
A relatives 23% 21%
14%
Travel agent/company 13%
H Motel 16% 18%
Destinati bsit H
estination websites =
b‘ Bed & breakfast 9% 12%
- . . 10%
Airline/commercial carrier
17%
ﬁ Resort hotel 8% 1%
) 10%
Short term rental websites 9%
0
Campground / RV

7% 10%
8% $ park ’ ’

Auto club/AAA

8%
By Femtromercnco gy
Visitors' bureau/government tourism 7%
office 5%
0% 5% 10% 15% 20% 25% 30% 35%
Lengwoods




Kentucky: During Trip

Base: 2022 Overnight Person-Trips
Activity Groupings Activities and Experiences (Top 10)
. 2022

: S %,
Outdoor Activities Entertainment Activities ' gorpid 26

C
/&%\ 49% ﬁ’ 53% Jla Sightseeing 23%

U.S. Norm: 48% U.S. Norm: 54%

Attending celebration

Landmark/historic site

Cultural Activities

A Museum

TRY 34%
——— :
U.S. Norm: 29% Local parks/playgrounds

Bar/nightclub
Sporting Activities Business Activities

4 e Winery/brewery/distillery

U.S. Norm: 21% U.S. Norm: 17% National/state park

Swimming




Kentucky: During Trip

Base: 2022 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Kentucky U.S. Norm Kentucky U.S. Norm
‘ a
lm Outlet/mall shopping 51% 48% Unique/local food 49% 47%
E Convenience/grocery 50% 44% Street food/food trucks 22% 23%

oo shopping

o T o oy
TE%\] Souvenir shopping 43% 41% Fine/upscale dining 20% 25%
Boutique shopping 24% 29% Picnicking 17% 13%
Antiquing 20% 12% Gastropubs 9% 10%
Base: 2022 Overnight Person-Trips that included Shopping
L@‘ngyypqgs




Kentucky: During Trip

Base: 2022 Overnight Person-Trips

% Very Satisfied with Trip*

64%

,s\ Friendliness of people

o
of overnight travelers were
very satisfied with their overall (Po Safety/security _ 59%
trip experience
Past Visitation to Kentucky
e “
Kentucky are repeat visitors
]
B s [
swy lgreminevles oKertuky | @ s, I ~
had visited before in the past 12
e — L
L N qmp Public transportation 45%
0% 10% 20% 30% 40% 50% 60%  70%
) ) *Very satisfied = selected top box on a five point scale [_@‘ngwoods
Question updated in 2020 Ease of Accessibility only asked to those with travel limiting disabilities within travel party g e




Demographic Profile of Overnight Kentucky Visitors

Household Income

[ Average 62.4K j

| 8

neome Kentucky
52% 18% 12% 12%

6%
) \ND ) W)L AYRD) W)
L D ANDERDIADIRAD

< $50 - $75 - $100 - $150K
$49.9K $74.9K $99.9K $149.9K +
Previous Year 50% 20% 12% 14% 4%

Educational Attainment

W 2022 W 2021

15%
16%

Post-Graduate

31%
College Graduate 33%

Some college

High school or less/

32%
Other

29%

0% 5% 10% 15% 20% 25% 30% 35%

Previous Year

Base: 2022 Overnight Person-Trips
Age

B 18-24 W 25-34 B 35-44 W 45-54 W55-64 W65+

1% %

)
Average Age
43.8

—

)

Average Age
42.8

—o

Employment

B Full time / self-employed M Parttime M Retired / not employed /other

Kentucky

Kentucky's Previous Year

Lengwoods



Demographic Profile of Overnight Kentucky Visitors

Base: 2022 Overnight Person-Trips

Gender Marital Status

B Kentucky B U.S. Norm

-_—
| 57%

Married / with partner
Female X !

> 4 7%
= : I 27
St Single /never maricd | 27
f - Divorced / widowed / [N 8%
separated [N 16%
U.S. Norm U.S. Norm
49% 51% Sexual Orientation

B Kentucky B U.S. Norm

88%

Straight/heterosexual 88%

3%
4%

Gayl/lesbian

6%

Bisexual 6%

3%

Other/Not sure -

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 10...

Lengwoods




Demographic Profile of Overnight Kentucky Visitors

Base: 2022 Overnight Person-Trips

Race Military Status

B White B African-American B Other
B Kentucky M U.S. Norm

Kentucky Kentucky's Previous Year
100
100 84%
0 : . (]
84% 83% : Never served in the
milita
75 s ; W 83%
50 50
9%
Veteran
25 25
. 8%
12% 9% 13% 9%
0 0
4%
.............................................................................................................................................................. ;. Currently on active duty
. . : 6%
Hispanic Background
N 2022 N 2021 ‘ .
On active duty for training § 2%
: in the Reserves or
12% National Guard | 39,
0% 20% 40% 60% 80% 100%

L@‘ngyy‘qovgs




Demographic Profile of Overnight Kentucky Visitors

Base: 2022 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

0 @

U.S. Norm 22% 33%

Children in Household

12%

Kentucky Kentucky's Previous Year

Bl No children under 18 53% B No children under 18 48%

B Any13-17 22%

I B Any6-12 26% I . B Any6-12 29%
. l . B Any child under 6 18% . . B Any child under 6 23%

B Any13-17 24%

L@‘ngwoogs
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

* This report provides an overview for Northern Kentucky River
Region’s domestic tourism business in 2022.

Base: 2022 Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Northern Kentucky River Region, the following sample was achieved

in 2022:
&

Overnight Base Size

352

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooc}s



Northern Kentucky River Region's Overnight Trip Characteristics

Main Purpose of Trip

49%

Visiting friends/ relatives

11%

Touring

7%
Special event

7%

Qutdoors

3%

Conference/
Convention

5%
Theme park

4%
City trip

[
5%

Other business trip

Main Purpose of Leisure Trip

Base: 2022 Overnight Person-Trips

2%

Casino

vem > TR E

2%

Cruise

jad™
4%

Business-Leisure

2022 2021
Visiting friends/ relatives 49% 47%
Touring 11% 12%
Special event 7% 5%
Outdoors 7% 10%
Theme park 5% 4%
City trip 4% 7%
Casino 2% 1%
Cruise 2% 1%

L@‘ngyygqgs



Structure of the Northern Kentucky River Region Overnight Travel Market

Base: 2022 Overnight Person-Trips

2022 Northern Kentucky River Region Overnight Trips Last year's Northern Kentucky River Region Overnight Trips

B Visiting friends/relatives 49% B Visiting friends/relatives 47%

B Marketable 40% B Marketable 42%
B Business 8% B Business 6%
B Business-leisure 4% B Business-leisure 4%

Lengwoods




Northern Kentucky River Region's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip
2022 2021 2022 2021
Ohlo 23% 16% Cincinnati, OH/KY 1% 6%
Kentucky 19% 24% :
Lexington, KY 7% 1%
Indiana 8% 9%
Florida 29, 8% E Columbus, OH 6% 4%
Tennessee 6% 3% Louisville, KY 4% 9%
Cleveland, OH 4% 2%
R R R R R R AR R TR R RN R AR RS R E SRR R RSN NA N R R RN R R SRR AR E R R R RS NNS AN AN AT RS REREATARARSTAEEErEEEEESERRTIARGAAREEEREE b |ndianap0|iS-Lafayette, IN 40/0 4°A)
Past Visitation to Northern Kentucky River Region
p N Dayton, OH 4% 2%
of overnight travelers to Northern .
0 : Knoxville, TN 3% 2%
58% Kentucky River Region are repeat : ’ ’
visitors Nashville, KY/TN 3% 2%
H 0, 1)
399 of overnight travelers to Northern Jacksonville, FL/GA 3% 1%
9 Kentucky River Region had visited
before in the past 12 months ‘
\ y Lengwoods

.




Northern Kentucky River Region's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

7-13 |

14+ l

Total Nights Away on Trip

B Northern Kentucky River Region W U.S. Norm

28%
21%

29%
26%

21%
27%

12%
12%
10%

3%
4%

0%

5% 10% 15% 20% 25% 30%

35%

Northern Kentucky River Region U.S. Norm

3.4 3.9

Average Nights

Average Nights

Nights Spent in Northern Kentucky River Region

1 night
2 nights

3-4 nights

5-6 nights

54%

24%

of each trip was

65% spent within the
B destination
7+ nights 5%
0% 10% 20% 30% 40% 50% 60%

Average number
of nights

2.2

Average last
year

2.7

Lengwoods



Northern Kentucky River Region's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Size of Travel Party Composition of Inmediate Travel Party

B Northern Kentucky River Region W U.S. Norm
W Children B Adults

65%

: Spouse/partner 62%
Northern Kentucky River Region
Child(ren) 45%
. 19%
I ol 28 Frondls)

H 0,
Average number of people Other relative(s) 1;‘.%
U.S. Norm
: Parent(s) 1%
Total 2.9 »
Business associate(s) 4%
Average number of people 0% 10%  20%  30%  40%  50%  60%  70%

Base: 2022 Overnight Person-Trips that included more than one person

.......................................................................................................................................................... e B N R R R R R RN R R A AR R R A AR A R R A A AN AR A R A A A AR AN R EEE RS AR REEAREEEREEEE

Percent Who Traveled Alone Percent Who Had Travel Party Member with Disabilities
B Northern Kentucky River Region l U.S. Norm B Northern Kentucky River Region B U.S. Norm
26% 20%
24% 20%
0% 10% 20% 30% 0% 10% 20% 30%

La)‘ngyypqgs




Northern Kentucky River Region's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Transportation Used to get to Destination

75%, of overnight travelers use own
car/truck to get to their
destination

o

Previous year: 79%

W 2022 W 2021

0,

Rental car

14%

Bus N 6
[— 1%
I 5%

| E—— 3 L R

rrain [ 59,

Taxi cab

Question updated in 2020

¢ Online Taxi Service

Transportation Used within Destination

B Northern Kentucky River Region W U.S. Norm

70%

Own car/truck
58%

19%
22%

Rental car

18%

10%
10%

Taxi Cab

10%
10%

Bus

10%
8%

Motorcycle

9%
9%

Train

8%
10%

Plane

Lengwoods



Northern Kentucky River Region: Pre-Trip

Base: 2022 Overnight Person-Trips

Trip Planning Information Sources ; Length of Trip Planning
B Northern Kentucky River Region W U.S. Norm Northern Kentucky River
: Region U.S. Norm

17%

Advice from relatives or friends 14% ; 1 month or less 329% 31%

14%
A hotel or resort

A 2 months 13% 16%
Online travel agencies
3-5 months 12% 18%
1%
A travel agent/company
6-12 months 12% 14%
Social Media
10%
More than 1 year in o o
- : . advance 6% 5%
An airline/commercial carrier |
10%
Did not plan anything 249 169
Short term rental websites | - in advance % %
0
5%
Destination Websites |
‘ 8%
0% 5% 10% 15% 20% E Lengwoods




Northern Kentucky River Region's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Method of Booking Accommodations
B Northern Kentucky River Region W U.S. Norm

2022 2021

Hotel or resort
29% Eﬁﬂ Hotel 42% 44%

Onli [ i 28%
nline travel agencies Home of friends /
oA relatives 24% 23%
15%
Travel agent/company 13%
H Motel 15% 14%
- . . 1%
Airline/commercial carrier 7%
¢ Campground / RV o o
$ park 8% 6%
N . 9%
Destination websites
7%
b Bed & breakfast 8% 8%
7% :
Travel/ski show or exhibition P
(v]
ﬁ Resort hotel 7% 8%
Visitors' bureau/government tourism 6%
office 5%
Rented home / condo o o
0 A / apartment 4% 3%
5%
Short term rental websites
9%
0% 5% 10% 15% 20% 25% 30% 35%
L@‘ngyygqgs




Northern Kentucky River Region: During Trip

Activity Groupings

Outdoor Activities

C 5 o

U.S. Norm: 48% U.S. Norm: 54%

Cultural Activities

D
TN 31%

[ *0sis]
=)
U.S. Norm: 29%

Sporting Activities Business Activities

‘\“o‘ 0 e i e 0
Wi 20% 20 17%

U.S. Norm: 21% U.S. Norm: 17%

Entertainment Activities

Base: 2022 Overnight Person-Trips

Activities and Experiences (Top 10)

2022

Shopping 25%
Sightseeing

Attending celebration

Museum

Bar/nightclub

Local parks/playgrounds

Fishing

Swimming

Nature tours/wildhife
viewing/birding

National/state park




Northern Kentucky River Region: During Trip

Base: 2022 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Northern Kentucky River Northern Kentucky River
Region U.S. Norm Region U.S. Norm
) :
lm Outlet/mall shopping 59% 48% Unique/local food 48% 47%
N
o0 Souvenir shopping 42% 1% Street food/food trucks 22% 23%
E Convenience/grocery o o Food delivery service o o
oo shopping 39% 4% (UberEATS, DoorDash, etc.) 21% 21%
Big box stores (Walmart, 36% 33% Fine/upscale dining 17% 25%
Costco)
Boutique shopping 19% 29% Picnicking 15% 13%
Antiquing 13% 12% Gastropubs 7% 10%
Base: 2022 Overnight Person-Trips that included Shopping
Lengwoods




Northern Kentucky River Region: During Trip

Base: 2022 Overnight Person-Trips

% Very Satisfied with Trip*

3
()}
60% A cesvrs |
of overnight travelers were

very satisfied with their overall <PO Safety/security _ 53%
trip experience
Al oo [ -

@

@ oo I -
—-— Public transportation 44%
= cvansporicion [

0% 10% 20% 30% 40% 50% 60% 70%

*Very satisfied = selected top box on a five point scale L@‘ngwoods
Ease of Accessibility only asked to those with travel limiting disabilities within travel party g e

Question updated in 2020




Demographic Profile of Overnight Northern Kentucky River Region Visitors

Base: 2022 Overnight Person-Trips

Household Income Age
[ ‘?‘::;ar"?: 57.9K ] N 1824 M2534 W3544 W45-54 W55-64 65+
: Northern Kentucky River Region
: )
55% 20% 90/0 12% 4% Average Age
: ' T Pe &

R
o

\ /‘;\ @ @ /ﬂ—[:u\ Previous Year \_43'5 J

A\
i N
) ND y \\ \ )2// \ ‘;\“72 \\‘\\LO// Average Age
- b al 43.2
< $50 - $75 - $100 - $150K
$49.9K $74.9K  $99.9K  $149.9K  +
Previous Year 51% 20% 11% 13% 4%
Educational Attainment Employment

§ 2022 B 2021 B Full time / self-employed W Parttime W Retired / not employed /other

Northern Kentucky River Northern Kentucky River Region's
Region Previous Year

12%
Post-Graduate 14%

College Graduate 33%

Some college

High school or less/ 36%

Other

0% 10% 20% 30% 40%

Lengwoods




Demographic Profile of Overnight Northern Kentucky River Region Visitors

Base: 2022 Overnight Person-Trips

Gender Marital Status

B Northern Kentucky River Region l U.S. Norm

o ——————————— %
Married / with partne | 7%

Female 'Z\ /’
. . T -
7% Single / never malTicd ] 27
f - Divorced / widowed / [N 8%

separated [N 16%

c
/
U.S. Norm
51% Sexual Orientation
W B Northern Kentucky River Region W U.S. Norm
. 92%
Straight/heterosexual 88%

. 3%

Gayl/lesbian 4%

. 4%

Bisexual 6%

Other/Not sure

U.S. Norm
49%

3%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 10...

L@‘ngyypqgs




Demographic Profile of Overnight Northern Kentucky River Region Visitors

Base: 2022 Overnight Person-Trips

Race

B White B African-American B Other

Northern Kentucky River Northern Kentucky River

Region Region's Previous Year
100
100
83% 85%
75 s
50 50
25 17% 25
1%
5% 5%
0 0

Hispanic Background

W 2022 W 2021

1%

6%

Yes

Military Status

B Northern Kentucky River Region W U.S. Norm

89%
Never served in the

milita
o 83%

Veteran
8%

Currently on active duty
6%

On active duty for training
in the Reserves or

National Guard | 39

0% 20% 40% 60% 80% 100%

L@‘ngyy‘qovgs



Demographic Profile of Overnight Northern Kentucky River Region Visitors

Base: 2022 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

faa

U.S. Norm 22% 33% 18% I 12%

Children in Household

Northern Kentucky River Region's

Northern Kentucky River Region Previous Year

B No children under 18 55% B No children under 18 49%

B Any13-17 20% B Any13-17 21%

I l B Any6-12 27% I I B Any6-12 30%
. . B Any child under 6 15% . . M Any child under 6 26%

Lengwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

* This report provides an overview for Kentucky's Appalachians’
domestic tourism business in 2022.

Base: 2022 Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Kentucky's Appalachians, the following sample was achieved in 2022:

C

Overnight Base Size

332

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooqs



Kentucky's Appalachians' Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

7%

Business-Leisure

46% 2022 2021
[ ] ® o oo
m Visiting friends/ relatives
Visiting friends/ relatives 46% 40%
‘ 14%
Outdoors ﬂ Outdoors 14% 10%
6 9% 2%
“ TOUI’ing Conference/ Touring 9% 1 7%
Convention
7% i (1) 0
Special event . Special event 7% 5%
oo
6% < 0 0
ﬁ 7 Theme park 6% 2%
Theme park 3%
o Other business trip i z 0 0
5% City trip 5% 6%
Eil City trip
E 2% 7’& Casino 2% 2%
% Casino iﬁ

L@‘ngyygqgs



Structure of the Kentucky's Appalachians Overnight Travel Market

Base: 2022 Overnight Person-Trips

2022 Kentucky's Appalachians Overnight Trips Last year's Kentucky's Appalachians Overnight Trips

B Visiting friends/relatives 46% B Visiting friends/relatives 40%

B Marketable 42% B Marketable 50%
B Business 5% B Business 5%
B Business-leisure 7% B Business-leisure 5%

Lengwoods




Kentucky's Appalachians' Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip
2022 2021 2022 2021
Kentucky 30% 45% Lexington, KY 13% 17%
Ohio 15% 12% Charleston-Huntington, o o
KY/OH/WV 9% 9%
Indiana 7% 3%
Columbus, OH 7% 2%
Tennessee 6% 5% :
Cincinnati, OH/KY 5% 5%
.......................................................................................................................................................... Indianapolis-Lafayette, IN 5% 2%
Past Visitation to Kentucky's Appalachians :
. \ Knoxville, TN 4% 2%
729 of overnlqht travelers_ to New York, NY 4% 20/,
Kentucky's Appalachians are : Oriando-Davions Beach
‘s rlando-Daytona Beach- B °
repeat visitors Melbrn, FL 3% 2%

53, of overnight travelers to Kentucky's
° Appalachians had visited before in
the past 12 months

5 J Lengwoods




Kentucky's Appalachians' Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Kentucky's Appalachians
B Kentucky's Appalachians B U.S. Norm
1 night 56%
. 22%
! § 21%
9 34% 2 nlghts 24%
é 26% :
25% :
34 | 7% 3-4 nights 14%
1% -

56 | 12%
5-6 nights [ 3% of each trip was
713 | 6% . ~ 66% spent within the

’ i destination
1% 7+ nights 3%

14+ t 4% E

0% 5% 10% 15% 20% 25% 30% 35% 40% 0% 10% 20% 30% 40% 50% 60%
Kentucky's Appalachians ( U.S. Norm Average number Average last
: of nights year
3.2 3.9
2.1 1.6
Average Nights L Average Nights
Lengwoods




Kentucky's Appalachians' Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Size of Travel Party

¥ Children B Adults

Kentucky's Appalachians

Average number of people
U.S. Norm

Average number of people

Percent Who Traveled Alone

B Kentucky's Appalachians B U.S. Norm

23%
24%
0% 10% 20% 30%

Composition of Immediate Travel Party

B Kentucky's Appalachians B U.S. Norm

59%

Spouse/partner 62%
. 40%
Child(ren) 38%

. 19%

Friend(s) 17%

0,
Other relative(s) 16%
13%
Parent(s) 1%
. . 8%
Business associate(s) 4%
0% 10% 20% 30% 40% 50% 60% 70%

Base: 2022 Overnight Person-Trips that included more than one person

Percent Who Had Travel Party Member with Disabilities
B Kentucky's Appalachians B U.S. Norm

33%
20%

0% 10% 20% 30% 40%
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Kentucky's Appalachians' Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Transportation Used to get to Destination

75%, of overnight travelers use own

car/truck to get to their
destination

W
c- |
: Previous year: 82%

W 2022 W 2021

20%

11%

Plane

16%
CeYe———————————3111%

Online taxi service 20%

., S 119
Taxi cab | 4%

I - 1%
Camper / R S 16

I 3%
e VISR 1%

. N G
Tl s S 157,

o bt [
Ship / boat 14%

I 5
Motorcycle | 119

Bus

Question updated in 2020

Transportation Used within Destination

B Kentucky's Appalachians Wl U.S. Norm

65%
Own car/truck

58%

27%

Rental car

19%
18%

Online Taxi Service

15%
Taxi Cab

-—
S
X

14%
Motorcycle

8%

14%
Bus

-
S
X

13%

Bicycle

12%
Camper, RV

@
X

I -
B

L@‘ngyypqgs



Kentucky's Appalachians: Pre-Trip

Base: 2022 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

B Kentucky's Appalachians B U.S. Norm
Kentucky's Appalachians ~ U.S. Norm

15%

Advice from relatives or friends :
14% : 1 month or less 31% 31%

14%

Social Media
2 months 9% 16%
A hotel or resort
19%
3-5 months 16% 18%
Online travel agencies
6-12 months 17% 14%
Destination Websites
- : More than 1 year in 7% 5%
. advance
A travel agent/company | - :
Did not plan anything
Auto club/AAA | in advance 20% 16%
6%
Newspaper articles/advertising in 6%
newspapers |
0% 5% 10% 15% 20% E Lengwoods




Kentucky's Appalachians' Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Method of Booking

H Kentucky's Appalachians B U.S. Norm

Hotel or resort
29%

20%

Online travel agencies
, 19%

12%

Short term rental websites
9%

12%
Travel agent/company | 13%
; (]

o , ) 1%
Airline/commercial carrier
17%

o ) 11%
Destination websites |
: 7%
10%
Auto club/AAA
f 8%

Voice activated search (e.g. Siri, 7%
Alexa) 2%

0% 5% 10% 15% 20% 25% 30%

35%

Accommodations

2022 2021
ﬂﬂﬂ Hotel 41% 43%
g :;?::i\e; eosf friends / 17% 13%
H Motel 17% 20%
$ gaarr:pground / RV 1% 8%
/sﬁ( ?:tl;li;c—led cottage / 8% 59
=1,  Bed & breakfast 8% 13%
ﬁ Resort hotel 8% 4%

L@‘ngyygqgs



Kentucky's Appalachians: During Trip

Activity Groupings

Outdoor Activities

ek 59%

U.S. Norm: 48%

Entertainment Activities

°
ﬁ’ 61%

U.S. Norm: 54%

Cultural Activities

O
TN

U.S. Norm:

Sporting Activities

‘\\.V‘I‘ 28%

U.S. Norm: 21%

36%

29%

Business Activities

;&‘ 21%

U.S. Norm: 17%

Base: 2022 Overnight Person-Trips

Activities and Experiences (Top 10)

2022

Shopping 27%

Sightseeing 24%

Attending celebration 23%

0

Swimming 19%

Hiking/backpacking

Local parks/playgrounds

Landmark/historic site

Camping

Theme park

Nature tours/wildlife
viewing/birding

2021

?O l)/“n

15%

18%

12%

9%




Kentucky's Appalachians: During Trip

Base: 2022 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Kentucky's Appalachians  U.S. Norm Kentucky's Appalachians  U.S. Norm
m g‘(ﬁ)’st’;x) stores (Walmart, 60% 33% Unique/local food 47% 47%
®
fm Outlet/mall shopping 56% 48% Street food/food trucks 30% 23%
E Convenience/grocery 54% 44% El]:A Picnicking 25% 13%
oo shopping E
@ . . o o . Food delivery service o o
%-.] Souvenir shopping 43% 41% : n (UberEATS, DoorDash, etc.) 23% 21%
20
Antiquing 18% 12% hﬁ Fine/upscale dining 20% 25%
i
Boutique shopping 16% 29% Gastropubs 8% 10%
Base: 2022 Overnight Person-Trips that included Shopping
Lengwoods




Kentucky's Appalachians: During Trip

Base: 2022 Overnight Person-Trips

% Very Satisfied with Trip*

59%

m Sightseeing/attractions

0

of overnight travelers were .

very satisfied with their overall ﬁ Music/nightlife/entertainment _ 48%

trip experience
B e I
L ===
R ="

0% 10% 20% 30% 40% 50% 60% 70%
) ) *Very satisfied = selected top box on a five point scale L@‘ngwoods
Question updated in 2020 Ease of Accessibility only asked to those with travel limiting disabilities within travel party g




Demographic Profile of Overnight Kentucky's Appalachians Visitors

Base: 2022 Overnight Person-Trips

Household Income Age
Average
[ Income 53.6K ] B 1824 W25-34 W35-44 W45-54 W55-64 W65+

Kentucky's Appalachians

: PR
58% 21% 10% 7% 4% Average Age
: ! ars J0% e

41.0
¢ \;2 \ ) { ) [ Average Age |

. ) e
- o 38.3

< $50 - $75 - $100 - $150K

$49.9K $74.9K $99.9K $149.9K +
Previous Year 56% 11% 11% 18% 3%

Educational Attainment Employment
: B Full time / self-employed W Parttime W Retired / not employed /other
N 2022 W 2021 ' . . .
Kentucky's Appalachians Kentucky's Appalachians' Previous
Year

Post-Graduate

College Graduate 329%

Some college

39%
41%

High school or less/
Other

0% 10% 20% 30% 40% 50%

Lengwoods




Demographic Profile of Overnight Kentucky's Appalachians Visitors

Base: 2022 Overnight Person-Trips

Gender Marital Status

B Kentucky's Appalachians Bl U.S. Norm

- I 5
Married / with partner | <7

| _, I -
Single / never mairied Pl 27%

Divorced / widowed / [N 18%
separated [ 16%

Female \ /

50%

U.S. Norm
49%

U.S. Norm
51% Sexual Orientation

B Kentucky's Appalachians B U.S. Norm

85%

Straight/heterosexual 88%

5%

Gayl/lesbian 4%

8%

Bisexual 6%

2%
3%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 10...

Other/Not sure

L@‘ngyypqgs




Demographic Profile of Overnight Kentucky's Appalachians Visitors

Base: 2022 Overnight Person-Trips

Race Military Status

B White B African-American B Other
B Kentucky's Appalachians B U.S. Norm

Kentucky's Appalachians Kentucky's Appalachians's
Previous Year
100 100
87% 84%
79% : Never served nl‘l?l i:ge
& 75 : o 83%
50 50
7%
: Currently on active duty
e % 17% 6%
9% 7% 5% :
0 0
: 6%
................................................................................................................................................................ .§. Veteran
. . : 8%
Hispanic Background
B 2022 W 2021 "
: On active duty for training 3%
17% in the Reserves or
: National Guard | 39
0% 20% 40% 60% 80% 100%

6%

Yes Lengwoods



Demographic Profile of Overnight Kentucky's Appalachians Visitors

Base: 2022 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm 22% 33% 18% 12%

Children in Household

Kentucky's Appalachians’ Previous

Kentucky's Appalachians Year

Bl No children under 18 48% B No children under 18 34%

B Any13-17 25%

I I H Any6-12 29% I l I l B Any6-12 37%
. . B Any child under 6 19% B Any child under 6 29%

B Any13-17 28%

Lengwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

* This report provides an overview for Daniel Boone Country’s
domestic tourism business in 2022.

Base: 2022 Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Daniel Boone Country, the following sample was achieved in 2022:

C

Overnight Base Size

290

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooqs



Daniel Boone Country's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

52% 2022 2021
[ ] > [ ] oo
m Visiting friends/ relatives
Visiting friends/ relatives 52% 46%
‘ 13%
Outdoors ﬂ Outdoors 13% 13%
e 10% 2%
5] Touring Conference/ Touring 10% 13%
Convention
4%
* Theme park . Theme park 4% 4%
Iy
P 3% 2 Special event 3% 6%
Special event 3%
//n 3% Other business trip Cruise 3% 1%
“ Cruise
20, 7’& City trip 2% 4%
§ City trip iﬁ .
, - Casino 1% 4%
1%
@ ’ _ Business-Leisure
Casino

L@‘ngyygqgs



Structure of the Daniel Boone Country Overnight Travel Market

Base: 2022 Overnight Person-Trips

2022 Daniel Boone Country Overnight Trips Last year's Daniel Boone Country Overnight Trips

B Visiting friends/relatives 52% B Visiting friends/relatives 46%

B Marketable 38% B Marketable 46%
B Business 5% B Business 5%
B Business-leisure 5% B Business-leisure 3%

Lengwoods




Daniel Boone Country's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip
2022 2021 2022 2021
Kentucky  43%  32% Lexington, KY 23%  13%
Ohio 14% 16% Charleston-Huntington, o o
KY/OH/WV 10% 8%
Indiana 9% 6%
Cincinnati, OH/KY 9% 8%
Tennessee 6% 7% :
llinols 4% 20, Indianapolis-Lafayette, IN 7% 3%
Knoxville, TN 5% 5%
.......................................................................................................................................................... LOUiSVi“e, KY 4% SOA)

Past Visitation to Daniel Boone Country Dayton, OH 39, 39,
’ 0 0

69% of overnight travelers to Daniel
°  Boone Country are repeat visitors

45 of overnight travelers to Daniel
°  Boone Country had visited before
in the past 12 months

. J

.

Lengwoods




Daniel Boone Country's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Daniel Boone Country

B Daniel Boone Country | U.S. Norm

1 night 63%

28%
21%

) 28% 2 nights
; 26%
27%
3-4 | 27% 3-4 nights 17%
10% -
12% I . of each trip was
~ gh's ‘ 62% spent within the
10% - destination
7+ nights 3%
0% 5% 10% 15% 20% 25% 30% 0% 10% 20% 30% 40% 50% 60% 70%
Daniel Boone Country ( U.S. Norm Average number Average last
3.1 3.9 of nights year
Average Nights L Average Nights
Lengwoods




Daniel Boone Country's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Size of Travel Party

I Children B Adults

Daniel Boone Country

Average number of people
U.S. Norm

Total 2.8

Total 2.9

Average number of people

Percent Who Traveled Alone

B Daniel Boone Country W U.S. Norm

19%
24%

0% 10% 20% 30%

Composition of Immediate Travel Party

B Daniel Boone Country B U.S. Norm

58%

Spouse/partner 62%
. 37%
Child(ren) 38%
0,
Friend(s) 21%
0,
Parent(s) 18%
. 12%
Other relative(s) 13%
. . 2%
Business associate(s) 4%
0% 10% 20% 30% 40% 50% 60% 70%

Base: 2022 Overnight Person-Trips that included more than one person

Percent Who Had Travel Party Member with Disabilities
B Daniel Boone Country B U.S. Norm

23%
20%

0% 10% 20% 30%

La)‘ngyypqgs



Daniel Boone Country's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination
81% of overnight travelers use own l Daniel Boone Country Wl U.S. Norm
car/truck to get to their
o : . -
destination Own car/truck

D

o o ' Previous year: 75%

W 2022 W 2021

58%

19%
22%

Rental car

15%

13% Taxi Cab
O/o :
13%

Rental car

20% © Online Taxi Service
o 120, : [ s
15%
S —— | R
Camper / RV [ ] 9% Plane I 0%
e o 5 o
Bus [ 7% f 1%
: %
. o : Camper, RV
Train e 0% i ] o
L[ : -

: Motorcycle

. I 50 :
Ship /oAt R 7% 5 =

. . L@‘ngwoods
Question updated in 2020




Daniel Boone Country: Pre-Trip

Base: 2022 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning
B Daniel Boone Country B U.S. Norm
Daniel Boone Country U.S. Norm
19%

Advice from relatives or friends

1 month or less 36% 31%
A hotel or resort 19%

° 2 months 14% 16%

Social Media

10%
3-5 months 13% 18%
10%
Online travel agencies
‘ 12%
6-12 months 14% 14%
Destination Websites %
More than 1 year in 4% 5%
d
Auto Club/AAA | advance
6%
A visitors® bureau/government a‘g;:;r?ézn anything 20% 16%
tourism office |
5%
A travel agent/company |
‘ 9%
0% 5% 10% 15% 20% E Lengwoods




Daniel Boone Country's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Method of Booking Accommodations
B Daniel Boone Country W U.S. Norm
2022 2021
28%
Hotel or resort
29% Hotel 30% 40%
Online t | . 27% @
nline travel agencies Home of friends /
A relatives 23% 17%
13%
Auto club/AAA 8,
° H Motel 17% 18%
9%
Travel agent/company
13%
B, Bed & breakfast 10% 6%
Visitors' bureau/government tourism 8%
office 5% i i
Campground / RV 8% 9%
park
Voice activated search (e.g. Siri, 7%
Alexa 29
) N A Rented cottage / o o
ﬁ cabin 8% 7%
_ 6%
Short term rental websites
9%
ﬁ Resort hotel 8% 6%
6%
Airline/commercial carrier _
17%
0% 5% 10% 15% 20% 25% 30% 35%
Lengwoods




Daniel Boone Country: During Trip
Base: 2022 Overnight Person-Trips

Activity Groupings Activities and Experiences (Top 10)
: 2022

S 2 0’)
Outdoor Activities Entertainment Activities ' gorpid 28

C
/‘9%\ 54% ﬁ’ 53% s Sightseeing 22%,

U.S. Norm: 48% U.S. Norm: 54%

Landmark/historic site 21%

Hiking/backpacking 19%

Cultural Activities

A Attending celebration 19%

TEY 30%

[
:
U.S. Norm: 29% National/state park 17%

Bar/nightclub
Sporting Activities Business Activities

Nbo 229, ;ﬁi 15% i
Wi 2% °

: Nature tours/wildlhife
U.S. Norm: 21% U.S. Norm: 17% viewing/birding

Fishing




Daniel Boone Country: During Trip

Base: 2022 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Daniel Boone Country U.S. Norm Daniel Boone Country U.S. Norm
E Convenience/grocery .
oo shopping 51% 44% Unique/local food 44% 47%
Haall s stores (Walmart 46% 33% Street food/food trucks 22% 23%
®
, Food delivery service

0, 0, 0 0,
fm Outlet/mall shopping 45% 48% (UberEATS, DoorDash, etc.) 22% 21%

@ i i 0, 0, a'I'i icnicki 0 0,
om Souvenir shopping 29% 41% : TE; Picnicking 20% 13%

: -9

Antiquing 24% 12% hﬁ Fine/upscale dining 12% 25%
Boutique shopping 8% 29% Gastropubs 9% 10%

Base: 2022 Overnight Person-Trips that included Shopping

Lengwoods




Daniel Boone Country: During Trip

Base: 2022 Overnight Person-Trips

61%
of overnight travelers were

very satisfied with their overall
trip experience

Question updated in 2020

% Very Satisfied with Trip*

58%

‘0 Ease of accessibility

E 9 I Sightseeing/attractions

54%

CR—

4

Al csmorsconmessr I

-

-
=
R B

@

Music/nightlife/entertainment _ 40%
0% 10% 20% 30% 40% 50% 60% 70%

*Very satisfied = selected top box on a five point scale

L@‘ngwoods
Ease of Accessibility only asked to those with travel limiting disabilities within travel party g



Demographic Profile of Overnight Daniel Boone Country Visitors

Base: 2022 Overnight Person-Trips

Household Income Age
Average
[ Income 46.1K ] W 18-24 W 25-34 W35-44 W45-54 W55-64 W65+

Daniel Boone Country

E YR
68% 14% 9% 7% 2% ; Average Age

m = 42.0
W " |

)
Average Age

40.9
< $50 - $75 - $100 - $150K
$49.9K $74.9K  $99.9K  $149.9K  +
Previous Year 54% 20% 129 11% 3%
Educational Attainment Employment

B 2022 W 2021 B Full time / self-employed W Parttime W Retired / not employed /other
Daniel Boone Country Daniel Boone Country's Previous

Year

9%

Post-Graduate 14%

College Graduate 29%

Some college

High school or less/ 50%

Other 37%

0% 10% 20% 30% 40% 50%  60%

L@‘ngyy‘o’o.gs




Demographic Profile of Overnight Daniel Boone Country Visitors

Base: 2022 Overnight Person-Trips

Gender Marital Status

B Daniel Boone Country B U.S. Norm

Female Z\\ L /’
520/0 Single / never married I 27 31%
f - Divorced / widowed / [N 8%
/ | separated [N 16%
U.S. Norm o U.S. Norm

51% Sexual Orientation

B Daniel Boone Country B U.S. Norm

. 90%
Straight/heterosexual 88%

Gayl/lesbian

8%

Bisexual 6%

| '1

Other/Not sure 30,

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 10...

Lengwoods




Demographic Profile of Overnight Daniel Boone Country Visitors

Base: 2022 Overnight Person-Trips

Race Military Status

B White B African-American B Other
B Daniel Boone Country W U.S. Norm

Daniel Boone Country Daniel Boone Country's
Previous Year
: 88%
84% : Never served in the
milita
75 75 : ry 83%
50 50
Veteran
25 25
80
2% _. %
0 0

.............................................................................................................................................................. g. Currently on aCtlve duty

Hispanic Background 6%

B 2022 W 2021 ) g
On active duty for training 4%

in the Reserves or
National Guard | 39
10%

0% 20% 40% 60% 80% 100%

Yes L@‘ngyy‘qovgs




Demographic Profile of Overnight Daniel Boone Country Visitors

Base: 2022 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

202000

U.S. Norm 22% 33% 18%

Children in Household

12%

Daniel Boone Country's Previous

Daniel Boone Country Year

B No children under 18 54% B No children under 18 43%

B Any13-17 23% B Any13-17 25%

I l B Any6-12 27% I I I B Any6-12 34%
. - B Any child under 6 13% . M Any child under 6 25%

Lengwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2021 and 2022 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2021/2022 Overnight Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Kentucky's Southern Shorelines, the following sample was achieved in
2021/2022:

C

Overnight Base Size

424

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooc}s



Kentucky's Southern Shorelines' Overnight Trip Characteristics

Base: 2021/2022 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

B Kentucky's Southern Shorelines W U.S. Norm

® 0,
m 3% Visiting friends/ relatives 41%
Visiting friends/ relatives °
15%
‘ 15% Outdoors
Outdoors ﬂ
Tourin %
e 9% 2% g 10%
[ ]
] Touring Conference/ 794
Convention City trip 6%
e |
=
= City trip e 6%
oo Special event 7%
P 6% 7
Special event 6% Theme park S%
Other business trip
W m
Theme park Casino 5%
0
B % T
@ Casino iﬁ Cruise
. 4% 0% 10% 20% 30% 40% 50%
/‘/-' 2% ) )
a ) Business-Leisure
Cruise
L@‘ngyygqgs




Structure of the U.S. and Kentucky's Southern Shorelines Overnight Travel Market

Base: 2021/2022 Overnight Person-Trips

2022 U.S. Overnight Trips Kentucky's Southern Shorelines Overnight Trips

| Visiting friends/relatives 41% B Visiting friends/relatives 37%

[ | Marketable 48% B Marketable 52%
[ | Business 8% B Business 8%
[ | Business-leisure 4% B Business-leisure 4%

L@‘ngyy‘qovgs




Kentucky's Southern Shorelines' Overnight Trip Characteristics

Base: 2021/2022 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

Kentucky 27%

Cincinnati, OH/KY 9%
Ohio 13%
Louisville, KY 9%
Tennessee 8%
Florida 6% Lexington, KY 6%

Past Visitation to Kentucky's Southern Shorelines Chicago, IL -4%

e wowvork, v | <~

----------------------------------------------------------------------------------------------------------------------------------------------------------

4 ) : |
65% of overnight travelers to Knoxville, TN 4%

Kentucky's Southern Shorelines

are repeat visitors CR— — -

45% of overnight travelers to 0% 2% 4% 6% 8% 10%
® Kentucky's Southern Shorelines :
had visited before in the past 12

months Lengwoods
L ) :




Kentucky's Southern Shorelines' Overnight Trip Characteristics

Base: 2021/2022 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Kentucky's Southern Shorelines
H Kentucky's Southern Shorelines B U.S. Norm 1 night 54%
23%
1 21%
2 nights 27%
34%
2] 26%
23% 3-4 nights 1%
3-4 | 27% : . ’
1% N
12% 56 nigihts . i of each trip was
61% sper!t W|_th|n the
10% - destination

7+ nights 3%

0% 5% 10% 15% 20% 25% 30% 35% 40% 0% 10% 20% 30% 40% 50% 60%
Kentucky's Southern Shorelines U.S. Norm ) Average number
3.3 3.9 of nights
Average Nights Average Nights ) : 2'0

L@‘ngyypqgs




Kentucky's Southern Shorelines' Overnight Trip Characteristics

Base: 2021/2022 Overnight Person-Trips

Size of Travel Party

B Adults B Children

Kentucky's Southern Shorelines
Total

Average number of people

U.S. Norm Total

= -

Average number of people

Percent Who Traveled Alone

B Kentucky's Southern Shorelines B U.S. Norm

18%
Just myself / traveled alone
24%

0% 5% 10% 15% 20% 25% 30%

Question added in 2022, data is for 2022 only

Composition of Imnmediate Travel Party

B Kentucky's Southern Shorelines B U.S. Norm

61%

Spouse/partner 62%

Child(ren) 48%

Friend(s) 20%

Other relative(s) 16%

Parent(s) 15%

4%
4%

0% 10% 20% 30% 40% 50% 60%  70%

Business associate(s)

Percent Who Had Travel Party Member with Disabilities

B Kentucky's Southern Shorelines Wl U.S. Norm

27%

Yes

20%

0% 25% 5% 75% 10% 125% 15% 17.5% 20% 22.5% 25% 27.5%30%

La)‘ngyypqgs



Kentucky's Southern Shorelines' Overnight Trip Characteristics

Base: 2021/2022 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination

B Kentucky's Southern Shorelines Bl U.S. Norm

U.S. Norm

Plane - 20% 05% Rental car
Rental car - 17% 13% Online Taxi Service
Online taxi service _ 16% 1% Taxi Cab
Taxi cab - 12% 8%

Motorcycle
Camper / RV - 12% 7%
Motorcycle - 11% 4%
Train - 10% 6%

56%
58%

Own car/truck

29%

18%
18%

16%

14%

14%
Plane

14%

Bus

. 14%
Ship/Boat 7%

0% 10% 20% 30% 40% 50% 60%  70%

. . L@‘ngwoods
Question updated in 2020




Kentucky's Southern Shorelines: Pre-Trip

Base: 2021/2022 Overnight Person-Trips

Trip Planning Information Sources . Length of Trip Planning
B Kentucky's Southern Shorelines B U.S. Norm Kentucky's Southern
: Shorelines U.S. Norm
Advice f lati friend e : Did not plan anything
Vice Trom relatives or iriends 149% : i advance 22% 16%
Social Medi i :
ocial Media : :
10% : More than 1 year in
: advance 7% 5%
15%
A hotel or resort
19%
6-12 months 14% 14%
13%

Online travel agencies

3-5 months 18% 18%
12%

Travel guide/other books

1% f 2 months 12% 16%
A travel agent/company :
Television program/advertising 1%
onTV 1 month or less 27% 31%
10%
Destination Websites
8%
0% 5% 10% 15% 20% E Lengwoods




Kentucky's Southern Shorelines' Overnight Trip Characteristics

Base: 2021/2022 Overnight Person-Trips

Method of Booking Accommodations
B Kentucky's Southern Shorelines W U.S. Norm Kentucky's Southern
Shorelines U.S. Norm
Hotel or resort ;
29% Hotel 40% 41%
_ _ 22%

Online travel agencies C’}‘ Home of friends / 169 20
. o Yo

Yo  relatives

21%
Travel agent/company —
’ ﬂj‘ Bed & breakfast 15% 7%
o . 16%
Destination websites 5
(]
B voe 13% 12%
. . . - 16%
Airline/commercial carrier 7%
’ #2 Rented cottage / o 0
ﬁ cabin 10% 4%
; 15%
Short term rental websites 9%
(o]
| ii g:rr;lpground / RV 10% 5%
Visitors' bureau/government tourism 12%
office 5%
ﬁ Resort hotel 10% 12%
12%
Auto club/AAA
8%
0% 5% 10% 15% 20% 25% 30% 35%
Lengwoods




Kentucky's Southern Shorelines: During Trip
Base: 2021/2022 Overnight Person-Trips

Activity Groupings Activities and Experiences (Top 10)

Kentucky's Southern Shorelines U.S. Norm

. . . Sl 0% %
Outdoor Activities Entertainment Activities |l 20% 2

4/4-&%\590/0 ﬁ» 570/0 Swimming 189% 14%

U.S. Norm: 48% U.S. Norm: 54% Attending
: celebration

18% 14%

Vit " 17% 20%
Cultural Activities ightseeing

D
FIY 38%
U.S. Norm: 29%

Landmark/historic / 0/
e 16% 13%

. . . . wgs Theme park
Sporting Activities Business Activities

‘\\.V‘I‘ 32% ;&‘ 25%

U.S. Norm: 21% U.S. Norm: 17%

National/state park

p s -2

Museum

]

70#

Fishing

I

Question updated in 2020




Kentucky's Southern Shorelines: During Trip

Base: 2021/2022 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Kentucky's Southern Kentucky's Southern
Shorelines U.S. Norm Shorelines U.S. Norm
o
lm Outlet/mall shopping 57% 48% Unique/local food 43% 47%
. Food delivery service
E gt? : veizlence/grocery 48% 44% (UberEATS, 28% 21%
oo pPINg DoorDash, etc.)
Big box stores .
m (V\?almart, Costco) 44% 33% Picnicking 26% 13%
Brﬁ-'.e'\] Souvenir shopping 38% 41% Fine/upscale dining 25% 25%
Boutique shopping 27% 29% tStreet food/food 25% 23%
rucks
Antiquing 22% 12% Gastropubs 10% 10%
Base: 2021/2022 Overnight Person-Trips that included Shopping
Lengwoods
Question added in 2020 . g WitfoR




Kentucky's Southern Shorelines: During Trip

Base: 2021/2022 Overnight Person-Trips

% Very Satisfied with Trip

. . . 59%
Sightseeing/attractions ’

61%
of overnight travelers were

very satisfied with their overall
trip experience

0,
Value for money eyl

Ny
&

I@\ Friendliness of people

%
&
A
&
b=

58%

Quality of food 56%

Safety/security 56%

Satisfaction with Ease of Accessibility

y B

0% 10% 20% 30% 40% 50% 60% 70%

Cleanliness 56%

Quality of accommodations 55%

Data is for 2022 only; Ease of Accessibility only asked to those
with travel limiting disabilities within travel party

Music/nightlife/entertainment 47%

Public transportation 46%

0% 10% 20% 30% 40% 50% 60% 70%

*Very Satisfied = selected top box on a five point scale ‘
. : L@ngwoods
Question updated in 2020 MY ENHA TiON




Demographic Profile of Overnight Kentucky's Southern Shorelines Visitors

Base: 2021/2022 Overnight Person-Trips

Gender Marital Status

B Kentucky's Southern Shorelines B U.S. Norm

. X 59%
Married / with partner
57%
\ '} 27%
el |4 Single / never married
5 < s 27%
952%
: Divorced / widowed /
¥ - separated 16%
/ :
v & :
U.S. Norm / U.S. Norm

51%
Sexual Orientation

B Kentucky's Southern Shorelines B U.S. Norm

_ 85%
Straight/heterosexual 88%
. 3%

Gay/lesbian 4%
8%

Bisexual 6%

| 1

3%

Other/Not sure 3%

Lengwoods




Demographic Profile of Overnight Kentucky's Southern Shorelines Visitors

Base: 2021/2022 Overnight Person-Trips

Household Income Age
i W 18-24 W 25-34 W 3544 W 4554 M5564 W65+

100%
Kentucky's Southern Shorelines

75%

Average Age
50% 45% 38.7
E N—

25% 180/0 13% 18% . E U_S_ Norm /—\
B s B = Average Age
0% . . . — 448
50 - 75 - 100 - .
—
<K 5749k $99.9K 1499k  O190K*
U.S. Norm 40% 21% 15% 17% 8%
Educational Attainment Employment
B Kentucky's Southern Shorelines B U.S. Norm B Full time / self-employed W Part time W Retired / not employed /other

Kentucky's Southern Shorelines U.S. Norm

19%

Post-Graduate 20%

College Graduate 37%

Some college

High school or less/ 34%

Other

0% 10% 20% 30% 40%

Lengwoods




Demographic Profile of Overnight Kentucky's Southern Shorelines Visitors

Base: 2021/2022 Overnight Person-Trips

Race Military Status
B White W African-American B Other
B Kentucky's Southern Shorelines B U.S. Norm

Kentucky's Southern U.S. Norm
Shorelines
100% 100%
82%
Never served in th
s o ever served ”t e
military
. o 83%

50% 50%

7%
Currently on active duty
25% 25% 6%
14% 129,
0% 0% 6%
Veteran
........................................................................................................................................................ 8%

Hispanic Background

B Kentucky's Southern Shorelines B U.S. Norm ,
On active duty for training [ 4%

20% in the Reserves or

National Guard 0
13% 3%

10% 0% 20% 40% 60% 80% 100%

Question added in 2022, data is for 2022 only

0%
° Yes

L@‘ngyy‘qovgs




Demographic Profile of Overnight Kentucky's Southern Shorelines Visitors

Base: 2021/2022 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

AVivi
16%

U.S. Norm 22% 33% 18% 12%

Children in Household

Kentucky's Southern Shorelines U.S. Norm

B No children under 18 37% B No children under 18 54%

B Any13-17 31% B Any 13-17 21%

I I . B Any6-12 34% I B Any6-12 25%
. B Any child under 6 29% . . . B Any child under 6 17%

Lengwoods
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home

« This report provides an overview for Caves, Lakes, & Corvettes’
domestic tourism business in 2022.

Base: 2022 Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Caves, Lakes, & Corvettes, the following sample was achieved in

2022:
ot
C

Overnight Base Size

335

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooqs



Caves, Lakes, & Corvettes' Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

2022 2021
e o 46%
m Visiting friends/ relatives
Visiting friends/ relatives 46% 39%
‘ 16%
Outdoors ﬂ Outdoors 16% 11%
6 12% 2%
W& Touring Conference/ Touring 12% 14%
Convention
b 5% c- t . 0 )
= City trip ° ity trip 5% 6%
Iy
P 5% 2 Special event 5% 6%
Special event 5%
4% Other business trip Theme park 4% 3%
ﬁ Theme park
Yy Casino 2% 3%
@ > -
% Casino J . .
, 39 Ski/Snowboarding 1% 3%
1% :
‘ﬁ ) ) ) Business-Leisure
Ski/Snowboarding

L@‘ngyygqgs



Structure of the Caves, Lakes, & Corvettes Overnight Travel Market

Base: 2022 Overnight Person-Trips

2022 Caves, Lakes, & Corvettes Overnight Trips Last year's Caves, Lakes, & Corvettes Overnight Trips

B Visiting friends/relatives 46% B Visiting friends/relatives 39%

B Marketable 45% B Marketable 50%
B Business 6% B Business 7%
B Business-leisure 3% B Business-leisure 4%

Lengwoods




Caves, Lakes, & Corvettes' Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip
2022 2021 2022 2021
Kentucky 29% 28% Nashville, KY/TN 8% 7%
i () ) :
el 14% 13% Lexington, KY 7% 5%
Tennessee 10% 15%
Louisville, KY 9 9
New York 4% 1% Cincinnati, OH/KY 6% 5%
: Bowling Green, KY 6% 3%
.......................................................................................................................................................... Indianapolis_Lafayette’ IN 6% 2%
Past Visitation to Caves, Lakes, & Corvettes : :
p | : Evansville, IL/IN/KY 6% 3%
67% of overnight travelers to Caves, II:adtlxocaIr\L-l('}:(aml girardeau- 4% 3%
Lakes, & Corvettes are repeat arrbg,
visitors Dayton, OH 4% 1%
379, of overnight travelers to Caves, New York, NY 3% 1%
0 Lakes, & Corvettes had visited
before in the past 12 months ;
" N Lengwoods




Caves, Lakes, & Corvettes' Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Caves, Lakes, & Corvettes
B Caves, Lakes, & Corvettes M U.S. Norm
1 night 61%
. 21%
! § 21%
2 33% 2 nlghts 20%
é 26% :
24% :
4 27% 3-4 nights
14%
5-6

12% of each trip was

5-6 nights 62% spent within the

7-13 10% destination
3% 7+ nights
14+ i 4%
0% 5% 10% 15% 20% 25% 30% 35% 0% 10% 20% 30% 40% 50% 60% 70%
Caves, Lakes, & Corvettes (- U.S. Norm Average number Average last
3.6 3.9 : of nights year
Average Nights L Average Nights
Lengwoods

.




Caves, Lakes, & Corvettes' Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Size of Travel Party

¥ Children B Adults

Caves, Lakes, & Corvettes

Average number of people
U.S. Norm

Average number of people

.......................................................................................................................................................... R

Percent Who Traveled Alone
B Caves, Lakes, & Corvettes B U.S. Norm

25%
24%

0%

10% 20% 30%

Composition of Immediate Travel Party
B Caves, Lakes, & Corvettes W U.S. Norm

68%

Spouse/partner
Child(ren) a4%
Friend(s) v
Other relative(s) 13%
Parent(s) 1%
Business associate(s) 4%
0% 10%  20%  30%  40%  50%  60%  70%  80%

Base: 2022 Overnight Person-Trips that included more than one person

Percent Who Had Travel Party Member with Disabilities
H Caves, Lakes, & Corvettes W U.S. Norm

21%
20%

0% 10% 20% 30%

L@‘ngyygqgs



Caves, Lakes, & Corvettes' Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Transportation Used to get to Destination

839, of overnight travelers use own
car/truck to get to their
destination

o o ' Previous year: 81%

W 2022 W 2021

o,

Camper / RV [ 5Y% o

Plane

9%

10%

. N 6%
E— 3%

e )
Train —_— gg:

py Y—15%
5%

Taxi ca 8%

Online taxi service. e I 11%

I 39

Ship / boat

5%

Question updated in 2020

i Online Taxi Service

Transportation Used within Destination

[l Caves, Lakes, & Corvettes | U.S. Norm

Own car/truck

Rental car

%
X

12%
10%

Plane

12%
10%

Taxi Cab

1%

Bicycle
Y5 I

Camper, RV

10%
8%

9%

Ship/Boat
P I 7

76%
58%

L@‘ngyypqgs



Caves, Lakes, & Corvettes: Pre-Trip

Base: 2022 Overnight Person-Trips

Trip Planning Information Sources ; Length of Trip Planning

B Caves, Lakes, & Corvettes W U.S. Norm
Caves, Lakes, & Corvettes  U.S. Norm

19%
Advice from relatives or friends :
14% : 1 month or less 32% 31%
13%
Social Media
2 months 12% 16%
12%
Online travel agencies
12%
3-5 months 14% 18%
12%
A hotel or resort
‘ 19%
6-12 months 8% 14%
Destination Websites -
g/ldovrae r:::n 1 yearin 5% 5%
Auto club/AAA |
7% Did not plan anything o o
Short term rental websites | - : in advance 29% 16%
(]
Official travel guide of a 5%
state/city/region |
0% 5% 10% 15% 20% E Lengwoods




Caves, Lakes, & Corvettes' Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Method of Booking Accommodations
B Caves, Lakes, & Corvettes [l U.S. Norm
2022 2021
Hotel or resort
29% Hotel 39% 34%
l | . 24%
Online travel agencies @ Home of friends / " .
QA relatives 0 0
11%
Short term rental websites 99,
M Motel 19% 21%
L . 10%
Destination websites 79
° Campground / RV 0 o
$ park 1% 8%
Visitors' bureau/government tourism 9%
office 5%
Rented home / condo o o
ﬁ / apartment i %
7%
Travel agent/company
13%
ﬂ:‘ Bed & breakfast 6% 8%
7%
Auto club/AAA
8%
/\l Rented cottage /
. 5% 8%
N . - 4% ﬁ cabin
Airline/commercial carrier
17%
0% 5% 10% 15% 20% 25% 30% 35%
Lengwoods




Caves, Lakes, & Corvettes: During Trip

Activity Groupings

Outdoor Activities

a o 7 o

U.S. Norm: 48% U.S. Norm: 54%

Cultural Activities

RN 34%

U.S. Norm: 29%

Sporting Activities Business Activities

‘\“o‘ 0 e i e 0
Vi 15% .ﬁq 14%

U.S. Norm: 21% U.S. Norm: 17%

Entertainment Activities

Base: 2022 Overnight Person-Trips

Activities and Experiences (Top 10)

2022

Shopping 23%
Landmark/historic site 22%

Sightseeing 21%

Nature tours/wildlife 18%
/(
viewing/birding ’

National/state park 17%
Fishing 17%
Local parks/playgrounds 16%
Bar/nightclub 16%
Hiking/backpacking

Attending celebration




Caves, Lakes, & Corvettes: During Trip

Base: 2022 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Caves, Lakes, & Corvettes U.S. Norm Caves, Lakes, & Corvettes U.S. Norm
E Convenience/grocery .
oo shopping 57% 44% Unique/local food 51% 47%
Big box stores (Walmart, o o Food delivery service o o
m Costco) 51% 33% (UberEATS, DoorDash, etc.) 24% 21%
®
fm Outlet/mall shopping 49% 48% Fine/upscale dining 22% 25%
x:)
(—o‘m} Souvenir shopping 46% 1% Street food/food trucks 21% 23%
Boutique shopping 22% 29% Picnicking 16% 13%
Antiquing 20% 12% Gastropubs 6% 10%
Base: 2022 Overnight Person-Trips that included Shopping
Lengwoods




Caves, Lakes, & Corvettes: During Trip

Base: 2022 Overnight Person-Trips

% Very Satisfied with Trip*

o

67% (Qe—, B
of overnight travelers were
trip experience

Al crscommenr I -

@ oo [

@

ﬁ Music/nightlife/entertainment _ 40%

I —

0% 10% 20% 30% 40% 50% 60% 70%
_ _ *Very satisfied = selected top box on a five point scale L@‘ngwoods
Question updated in 2020 Ease of Accessibility only asked to those with travel limiting disabilities within travel party g OR




Demographic Profile of Overnight Caves, Lakes, & Corvettes Visitors

Household Income

Base: 2022 Overnight Person-Trips

Age
[ ?r‘,'f;fng: 56.1K ] N 18-24 M25-34 H35-44 W45-54 5564 W65+
Caves, Lakes, & Corvettes
Mo A
53% 26% 9% 9% 4% Average Age
H 9% - '’y
: 45,
VW aYoYaoYad )
g n“[” ‘ L(hgin A ¢ hgi L ¢ g Previous Year
/ ( ) / ( ) / ( ) / H TN
W E = Emmm
43.8
< $50 - $75 - $100 - $150K
$49.9K $74.9K $99.9K $149.9K + :
Previous Year 56% 19% 9% 13% 3%
Educational Attainment Employment

W 2022 W 2021

Post-Graduate 17%

30%
30%

College Graduate

30%
Some college

High school or less/
Other

35%
40%

0% 10% 20% 30%

B Full time / self-employed W Part time W Retired / not employed /other

Caves, Lakes, & Corvettes Caves, Lakes, & Corvettes’
Previous Year

Lengwoods



Demographic Profile of Overnight Caves, Lakes, & Corvettes Visitors

Base: 2022 Overnight Person-Trips

Gender Marital Status

B Caves, Lakes, & Corvettes H U.S. Norm

- T
Married / with partne | <%

Female ) " /’
o ~d = ) . _ 19%
54% Single / never mared R 277
f - Divorced / widowed / [ 25%

separated [N 16%

U.S. Norm
49%

U.S. Norm
51% Sexual Orientation

B Caves, Lakes, & Corvettes W U.S. Norm

84%

Straight/heterosexual 88%

5%

Gayl/lesbian 4%

7%

Bisexual 6%

5%
3%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 10...

Other/Not sure

Lengwoods




Demographic Profile of Overnight Caves, Lakes, & Corvettes Visitors

Base: 2022 Overnight Person-Trips

Race Military Status
B White B African-American 1l Other :
B Caves, Lakes, & Corvettes B U.S. Norm

Caves, Lakes, & Corvettes Caves, Lakes, & Corvettes's
Previous Year
100 100
87% : 83%
85% Never served in the
milita
75 75 : 2 83%
50 50
Veteran
25 25
8% 10% 7% 1%
0 0
: On active duty for training
.............................................................................................................................................................. : in the Reserves or
. . : National Guard || 39
Hispanic Background
B 2022 N 2021
Currently on active duty
8% 5
7% 6%
l l 0% 20% 40% 60% 80% 100%
Yes Lengwoods




Demographic Profile of Overnight Caves, Lakes, & Corvettes Visitors

Base: 2022 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm 22% 33% 18% 12%

Children in Household

Caves, Lakes, & Corvettes’

Caves, Lakes, & Corvettes .
Previous Year

B No children under 18 50% B No children under 18 49%

B Any13-17 19%

I I B Any6-12 29% I I B Any6-12 27%
. . B Any child under 6 19% . . B Any child under 6 26%

B Any13-17 19%

L@‘ngwoogs
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

 The visitor profile data for this portion of the report is drawn directly
from the survey and is a combination of 2021 and 2022 trips. This
is to ensure a sufficient sample base for reliable results.

Base: 2021/2022 Overnight Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Western Waterlands, the following sample was achieved in
2021/2022:

C

Overnight Base Size

361

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooc}s



Western Waterlands' Overnight Trip Characteristics

Base: 2021/2022 Overnight Person-Trips

Main Purpose of Trip : Main Purpose of Leisure Trip

B Western Waterlands B U.S. Norm

(1)
37% Visiting friends/ relatives

Visiting friends/ relatives 41%

16% : Outdoors
Outdoors ﬂ :

16%

: Tourin

9% 3% ; g
Touring Conference/ : 6%

Convention : Special event 7%
6% ’
Special event ® . o 5%

oo : City trip 6%

5% ] :
City trip 7% Casino .

5%

Other business trip

e TB»> T

4%
i i 4%
Casino i Theme park 30,
g 0
4% :illT'
Theme park J : Resort 5%
A 3% e 0% 10% 20% 30% 40% 50%

?f. \ ’ Business-Leisure :
= Resort

L@‘ngyygqgs




Structure of the U.S. and Western Waterlands Overnight Travel Market

Base: 2021/2022 Overnight Person-Trips

2022 U.S. Overnight Trips Western Waterlands Overnight Trips

| Visiting friends/relatives 41% B Visiting friends/relatives 37%

[ | Marketable 48% B Marketable 49%
[ | Business 8% B Business 10%
[ | Business-leisure 4% B Business-leisure 4%

L@‘ngyy‘qovgs




Western Waterlands' Overnight Trip Characteristics

Base: 2021/2022 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip

Kentucky 26%

Paducah-Cape Girardeau-Harrbg,IL/KY/MO 1%

|

Tennessee 1%

Illinois 8% Nashville, KY/TN 1%

Ohio 6%
Louisville, KY — 6%

Indiana 6%

Lexington, KY - 5%

-----------------------------------------------------------------------------------------------------------------------------------------------------------

T : Evansville, IL/IN/KY 4%
Past Visitation to Western Waterlands vans -
~ ~ —
goy, ©Of overnight travelers to Western Chicago, L [INNRNI o4
°® Waterlands are repeat visitors .
: Memphis, TN/MS/AR H 3%
49% of overnight travelers to Western 0% 25% 5% 75% 10%
0 :

Waterlands had visited before in
the past 12 months

L ) L@‘ngyypqgs




Western Waterlands' Overnight Trip Characteristics

Base: 2021/2022 Overnight Person-Trips

Total Nights Away on Trip

B Western Waterlands B U.S. Norm

20%
21%

27%
26%

3-4 | 27%

1%
12%

10%

32%

0% 5% 10% 15% 20% 25% 30%

35%

Western Waterlands U.S. Norm

3.7 3.9

Average Nights Average Nights

Nights Spent in Western Waterlands

1 night 44%

25%

2 nights

3-4 nights

of each trip was
spent within the
destination

5-6 nights

67%

7+ nights 6%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Average number
of nights

2.5

L@‘ngyypqgs



Western Waterlands' Overnight Trip Characteristics

Base: 2021/2022 Overnight Person-Trips

Size of Travel Party

B Adults B Children

Western Waterlands
Total

Average number of people

U.S. Norm Total

= -

Average number of people

---------------------------------------------------------------------------------------------------------------------------------------------------------------

Percent Who Traveled Alone

B Western Waterlands B U.S. Norm

21%

Just myself / traveled alone
24%

0% 5% 10% 15% 20% 25% 30%

Question added in 2022, data is for 2022 only

Composition of Imnmediate Travel Party

B Western Waterlands B U.S. Norm

61%

Spouse/partner 62%

Child(ren) A1%

16%
17%

14%

Friend(s)

Parent(s)

12%

Other relative(s) 13%

4%
4%

0% 10% 20% 30% 40% 50% 60%  70%

Business associate(s)

----------------------------------------------------------------------------------------------------------------------------------------------------------------

Percent Who Had Travel Party Member with Disabilities

B Western Waterlands B U.S. Norm

15%

Yes

20%

0% 2.5% 5% 7.5% 10% 12.5% 15% 17.5% 20% 22.5%

L@‘ngyygqgs



Western Waterlands' Overnight Trip Characteristics

Base: 2021/2022 Overnight Person-Trips

Transportation Used to get to Destination

U.S. Norm

Own car / truck
Plane - 17% -
Rental car - 12% i

Online taxi service - 1% 1%
Train . 1% 6%

Camper / RV . 10% 2

(]
Taxi cab . 10% 8%
Motorcycle . 7% 4%

Question updated in 2020

Online Taxi Service

Transportation Used within Destination

B Western Waterlands B U.S. Norm

64%
Own car/truck

Rental car

18%

Train

Bus

Taxi Cab 10%
axi La 10%
c RV 9%
amper, 8%
9%

Ship/Boat 7%

0% 10% 20% 30% 40% 50% 60%  70%

L@‘ngyypqgs



Western Waterlands: Pre-Trip

Base: 2021/2022 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

H Western Waterlands B U.S. Norm

Western Waterlands U.S. Norm
A hotel rt e :
otel or reso 5 : Did not plan anything o o
1A : in advance 21% 16%
15%
Advice from relatives or friends : )
14% : More than 1 year in 5% 5
' advance ° 0
) ) 15%
Online travel agencies
12%
6-12 months 14% 14%
Destination Websites
3-5 months 16% 18%
Social Media
10%
. 8% | 2 months 16% 16%
Travel guide/other books : o o
_ 8%
Short term rental websites 1 month or less 28% 31%
Television program/advertising 8%
onTV
0% 5% 10% 15% 20% 25% E Lengwoods




Western Waterlands' Overnight Trip Characteristics

Base: 2021/2022 Overnight Person-Trips

Method of Booking Accommodations
B Western Waterlands B U.S. Norm
Western Waterlands U.S. Norm
30%
Hotel or resort .
29% Hotel 38% 41%
. . 24%
Online travel agencies @ Home of friends / 18 200,
Y2 relatives ° °
Airline/ ial i L
irline/commercial carrier
oO
L ﬁ; Bed & breakfast 13% 7%
. . 12%
Destination websites 5
(]
H Motel 12% 12%
10%
Travel agent/company -
’ $ Campground / RV 12% 59
park 0 0
10%
Auto club/AAA 5
’ A\  Rented cottage / o 0

ﬁ cabin 1% 4%

Visitors' bureau/government tourism 9%

office 5%

ﬁ Resort hotel 10% 12%

9%

Short term rental websites
9%
0% 5% 10% 15% 20% 25% 30% 35%
Lengwoods




Western Waterlands: During Trip
Base: 2021/2022 Overnight Person-Trips

Activity Groupings Activities and Experiences (Top 10)
: Western Waterlands U.S. Norm
Shopping 20% 26%

Outdoor Activities Entertainment Activities
®

A k530/o 490/0 N Sightseeing 19% 20%
. 0 . 0 :
U.S. Norm: 48% U.S. Norm: 54% Attending celebration 17% 14%

Swimming 15%

Cultural Activities

A Landmark/historic

THN 33% s 14%
[t 0] .
o= .

. 0 .
U.S. Norm: 29% Museum 13%

Bar/nmightclub
Sporting Activities Business Activities

;\“.‘ 270/ @ 220/ Business meeting
W 2" b

U.S. Norm: 21% U.S. Norm: 17% Zoo

Attended/participated
N an amateur sports
event

Question updated in 2020




Western Waterlands: During Trip

Base: 2021/2022 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Western Waterlands U.S. Norm Western Waterlands U.S. Norm
B coneniencel .
5o Sr?:;;:'gence grocery 45% 44% Unique/local food 48% 47%
[ 4
fm Outlet/mall shopping 45% 48% t?gf:; food/food 21% 23%
Big box stores : §,°g s
: I
m (Walmart, Costco) 38% 33% Fine/upscale dining 20% 25%
110 e AR
. . 0 0 : oy,
mﬂ Boutique shopping 38% 29% = Picnicking 19% 13%
@ . ) | Food delivery service
o7 Souvenir shopping 36% 41% ﬂﬂ (UberEATS, 19% 21%

DoorDash, etc.)

Antiquing 25% 12% % Gastropubs 11% 10%

Base: 2021/2022 Overnight Person-Trips that included Shopping

. . L@‘ngwoods
Question added in 2020 ATy




Western Waterlands: During Trip

Base: 2021/2022 Overnight Person-Trips

% Very Satisfied with Trip

57%

61 % ,G\ Friendliness of people

of overnight travelers were o Satety/eoouri 57%
. . . afety/securi
very satisfied with their overall (V) yimeeuty
trip experience
P P </§ Cleanliness S6%
|
Satisfaction with Ease of Accessibility \
0 32%
@ oo [
0% 5% 10% 15% 20% 25% 30% 35%
Data is for 2022 only; Ease of Accessibility only asked to those - ) )
with travel limiting disabilities within travel party Qmp Public transportation _ 41%
°
0% 10% 20% 30% 40% 50% 60%
. . Very Satisfied = selected top box on a five point scale L@‘ngwoods
Question updated in 2020 MIVENHASIOR




Demographic Profile of Overnight Western Waterlands Visitors

Base: 2021/2022 Overnight Person-Trips

Gender Marital Status

B Western Waterlands B U.S. Norm

Married / with part o8%
- arried / with partner 57%
\ '} 27%
el | 4 Single / never married ’
o o s 27%
951% \
) : Divorced / widowed /
A - separated 16%
/ | :
/ :
U.S. Norm U.S. Norm
49% 51% ] ]
' Sexual Orientation
B Western Waterlands B U.S. Norm
: : 89%
Straight/heterosexual 88%
: . 4%
Gayl/lesbian 4%
j . 6%
: Bisexual 6%
1%

Other/Not sure 3%

Lengwoods




Demographic Profile of Overnight Western Waterlands Visitors

Base: 2021/2022 Overnight Person-Trips

Household Income Age

W 18-24 W 25-34 W 35-44 W 45-54 W 55-64 W65+

100%
Western Waterlands

75% —
Average Age

son 8% 40.6
25% 20% 0 15% U.S. Norm e
_ Fﬂ . F 7% : Average Age

o < $49.9K o0~ - 100 - $150K + 44.8

’ $74.9K $99.9K $149.9K
U.S. Norm 40% 21% 15% 17% 8%
Educational Attainment Employment
B Western Waterlands B U.S. Norm B Full time / self-employed M Parttime W Retired / not employed /other

Western Waterlands U.S. Norm

20%

Post-Graduate 20%

College Graduate 37%

Some college

High school or less/ 25%

Other

0% 10% 20% 30% 40%

L@‘ngyy‘o’o.gs




Demographic Profile of Overnight Western Waterlands Visitors

Base: 2021/2022 Overnight Person-Trips

Race Military Status

B White B African-American B Other
B Western Waterlands B U.S. Norm

Western Waterlands U.S. Norm
100% 100%
80%
83% 78% Never served in the
(] g
milita
75% 75% ry 83%
50% 50%
Veteran
25% 25%
13% 400 14% 129,
0% 0%

Currently on active duty

6%
Hispanic Background

B Western Waterlands B U.S. Norm
On active duty for training

20% in the Reserves or

National Guard | 39

13%

10% 0% 20% 40% 60% 80% 100%

Question added in 2022, data is for 2022 only

0%
° Yes

L@‘ngyy‘qovgs




Demographic Profile of Overnight Western Waterlands Visitors

Base: 2021/2022 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

O

U.S. Norm 22% 33% 18% I 12%

Children in Household

AVivi
16%

Western Waterlands U.S. Norm

Il No children under 18 45% B No children under 18 54%

B Any13-17 23%
B Any6-12 30% B Any6-12 25%
. . . B Any child under 6 21% . . . B Any child under 6 17%

Lengwoods

B Any13-17 21%
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

* This report provides an overview for Bluegrass, Blues, & BBQ'’s
domestic tourism business in 2022.

Base: 2022 Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Bluegrass, Blues, & BBQ, the following sample was achieved in 2022:

C

Overnight Base Size

310

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooqs



Bluegrass, Blues, & BBQ's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

49% 2022 2021
Ry %
m Visiting friends/ relatives
Visiting friends/ relatives 49% 47%
8%
‘ Outdoors ﬂ Outdoors 8% 4%
i 7% 2%
Wisg Touring Conference/ Touring 7% 10%
Convention
o Special t 9 y
P Special event ~ pecial even 6% 7%
6% da¥ ity tri
o @ City trip 6% 6%
g City trip 6%
4% Other business trip Casino 4% 5%
%m Casino
4% 7’& Theme park 4% 4%
* Theme park iﬁ . .
, 6% Ski/Snowboarding 1% 1%
1% :
JE Ski/Snowboarding Business-Leisure

L@‘ngyygqgs



Structure of the Bluegrass, Blues, & BBQ Overnight Travel Market

Base: 2022 Overnight Person-Trips

2022 Bluegrass, Blues, & BBQ Overnight Trips Last year's Bluegrass, Blues, & BBQ Overnight Trips

B Visiting friends/relatives 49% B Visiting friends/relatives 47%

B Marketable 37% B Marketable 39%
B Business 7% B Business 10%
B Business-leisure 6% B Business-leisure 4%

Lengwoods




Bluegrass, Blues, & BBQ's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip
2022 2021 2022 2021
Kentucky 28% 33% Lexington, KY 10% 10%
i o, 0 :
Qnia 12% it Louisville, KY 7% 13%
Indiana 8% 9%
Evansville, IL/IN/KY 6% 4%
Tennessee 7% 6%
o Paducah-Cape Girardeau- 6% 39
Michigan 5% 3% Harrbg,IL/KY/MO 0 o
: Indianapolis-Lafayette, IN 5% 3%
.......................................................................................................................................................... Dayton, OH SOA 3(%)
Past Visitation to Bl , Bl , & BB :
) as Isitation to uegrass ues Q . Nashville, KY/TN 4%) 4%
59% of overnight travelers to Cincinnati, OH/KY 4% 4%
Bluegrass, Blues, & BBQ are
repeat visitors Los Angeles, CA 3% 3%
Charleston-Huntington, 39 29,
40% of overnight travelers to Bluegrass, KY/OH/WV 0 0
0 Blues, & BBQ had visited before in ‘
the past 12 months :
! y Lengwoods




Bluegrass, Blues, & BBQ's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Bluegrass, Blues, & BBQ
M Bluegrass, Blues, & BBQ M U.S. Norm
1 night 53%
. 18%
! | 21%
) 29% 2 nights 27%
& 26% :
29% :
3-4 | 27% 3-4 nights 14%
15% -
12% : A ” of each trip was
: hlindad 529, spent within the
10% = destination
7+ nights 2%
0% 5% 10% 15% 20% 25% 30% 35% 0% 10% 20% 30% 40% 50% 60%
Bluegrass, Blues, & BBQ ( U.S. Norm Average number Average last

of nights year
3.7 3.9 :

1.9 1.8
Average Nights L Average Nights :

Lengwoods




Bluegrass, Blues, & BBQ's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Size of Travel Party

¥ Children B Adults

Bluegrass, Blues, & BBQ

Total 3.1

Average number of people
U.S. Norm

Total 2.9

Average number of people

.......................................................................................................................................................... R

Percent Who Traveled Alone
B Bluegrass, Blues, & BBQ B U.S. Norm

20%
24%

0% 10% 20% 30%

Composition of Immediate Travel Party

M Bluegrass, Blues, & BBQ B U.S. Norm

59%

Spouse/partner 62%
0,
Child(ren) 41%
. 19%
Friend(s) 17%
. 12%
Other relative(s) 13%
9%
Parent(s) 1%
. . 5%
Business associate(s) 4%
0% 10% 20% 30% 40% 50% 60% 70%

Base: 2022 Overnight Person-Trips that included more than one person

Percent Who Had Travel Party Member with Disabilities
B Bluegrass, Blues, & BBQ W U.S. Norm

20%
20%

0% 10% 20% 30%

L@‘ngyygqgs



Bluegrass, Blues, & BBQ's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Transportation Used to get to Destination Transportation Used within Destination
78% of overnight travelers use own B Bluegrass, Blues, & BBQ W U.S. Norm
car/truck to get to their
o : I
destination Own car/truck

58%

Previous year: 83% 23%

22%

Rental car

W 2022 W 2021

18% Online Taxi Service
_ =1 :

17%
18%

15%

Plane 13% Biis
Online taxi service 1% 13%
Train ] 6% 10% Taxi Cab
Motorcycle. NN 3% o |
Camper /RV [ 70 s rlane
E———|
BUS P 70
: Bicycle
; 7% :
Taxi cab 6% :
. ] 6% 9%
Ship/boat [ 4% Ship/Boat =°/ ’
H 0
. . L@‘ngwoods
Question updated in 2020




Bluegrass, Blues, & BBQ: Pre-Trip

Base: 2022 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning

B Bluegrass, Blues, & BBQ M U.S. Norm
Bluegrass, Blues, & BBQ U.S. Norm

15%
Advice from relatives or friends

1 month or less 27% 31%
15%

Online travel agencies

2 months 15% 16%
14%

Social Media
3-5 months 19% 18%

A hotel or resort

‘ 19%

6-12 months 1% 14%

Destination Websites
8%

More than 1 year in

8% : d 4% 5%
Travel guide/other books | ; advance
8% !:)Id not plan anything 239, 16%
A travel agent/company | - . in advance
Voice activated search (e.g. Siri, 7%
Alexa) 2%
0% 5% 10% 15% 20% E Lengwoods




Bluegrass, Blues, & BBQ's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Method of Booking Accommodations
M Bluegrass, Blues, & BBQ B U.S. Norm
2022 2021
Hotel rt 0%
otetorreso 20% ﬂﬂ Hotel 43% 4%
i | ) 24%
Online travel agencies | @ Home of friends / o4, 250,
A relatives ¢ ’
13%
Travel agent/company 13%
| ’ ﬂ Motel 12% 20%
) 1%
Short term rental websites | 9%
! o
BT Bed & breaktast 1% 7%
10%
Destination websites 70,
ﬁ Rented home / condo 1% 59
/ apartment ¢ ’
Voice activated search (e.g. Siri, 9%
Alexa) | 2%
$ Campground / RV 6% 7%
park
. . . . g%
Airline/commercial carrier | 17%
(]
ﬂ cl?ae;:‘ed cottage / 5% 39,
6%
Auto club/AAA
8%
0% 5% 10% 15% 20% 25% 30% 35%
Lengwoods




Bluegrass, Blues, & BBQ: During Trip

Activity Groupings

Outdoor Activities

ek 52%

U.S. Norm: 48%

°
ﬁ’ 61%

U.S. Norm: 54%

Cultural Activities

D
TFEY 39%

U.S. Norm: 29%

Business Activities

;&‘ 17%

U.S. Norm: 17%

Sporting Activities

‘\\.V‘I‘ 24%

U.S. Norm: 21%

Entertainment Activities

Base: 2022 Overnight Person-Trips

Activities and Experiences (Top 10)

Shopping

Sightseeing

Landmark/historic site

Attending celebration

National/state park

Bar/nightclub

Fishing

Nature tours/wildhfe
viewing/birding

Winery/brewery/distillery
tour

Museum

2022

28%

24%

22%

20%

17%

17 %

16%

16%

15%

14%




Bluegrass, Blues, & BBQ: During Trip

Base: 2022 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Bluegrass, Blues, & BBQ  U.S. Norm Bluegrass, Blues, & BBQ  U.S. Norm
m g‘(ﬁ)’st’;x) stores (Walmart, 59% 33% Unique/local food 54% 47%
®
fm Outlet/mall shopping 54% 48% Street food/food trucks 29% 23%
E Convenience/grocery 50% 44% Fine/upscale dining 27% 25%

oo shopping

é\rf.ﬁ Souvenir shopping 43% 41% fSS:rgi.'F/g ,%zi:\lggesh, etc.) 25% 21%
Antiquing 24% 12% Picnicking 16% 13%
Boutique shopping 22% 29% Gastropubs 13% 10%
Base: 2022 Overnight Person-Trips that included Shopping
L@‘ngyypqgs




Bluegrass, Blues, & BBQ: During Trip

Base: 2022 Overnight Person-Trips

63%
of overnight travelers were

very satisfied with their overall
trip experience

Question updated in 2020

% Very Satisfied with Trip*

)
Qoo [
e B

=

O

Music/nightlife/entertainment 43%

| == Public transportation 40%

o p
@ oo I

0% 10% 20% 30% 40% 50% 60% 70%

*Very satisfied = selected top box on a five point scale L@‘ngwoods

Ease of Accessibility only asked to those with travel limiting disabilities within travel party



Demographic Profile of Overnight Bluegrass, Blues, & BBQ Visitors

Household Income

Average 55.2K
Income ’
56% 20% 13%

< $50 - $75 - $100 - $150K
$49.9K $74.9K $99.9K $149 9K +
Previous Year 53% 18% 13% 11% 5%

Educational Attainment

W 2022 W 2021

10%
12%

Post-Graduate

College Graduate 39%

Some college

High school or less/

35%
Other

28%

0% 10% 20% 30% 40% 50%

Previous Y
‘ﬁf) \ \QFE (:D \(ETUD) g revious Year

TR
-~ [ - |~ [

Base: 2022 Overnight Person-Trips
Age

N 18-24 W 25-34 W 35-44 W 45-54 W 55-64 W65+
Bluegrass, Blues, & BBQ

)
Average Age
42.3

42.6

—o

Employment

B Full time / self-employed W Parttime W Retired / not employed /other
Bluegrass, Blues, & BBQ

Bluegrass, Blues, & BBQ's Previous
Year

Lengwoods



Demographic Profile of Overnight Bluegrass, Blues, & BBQ Visitors

Base: 2022 Overnight Person-Trips

Gender Marital Status

H Bluegrass, Blues, & BBQ B U.S. Norm

o e .,
Married / with partne |

. _, I >
Single / never Mmarried ] 27

Divorced / widowed / [N 26°%
separated [ 16%

Female \ /

58%

U.S. Norm
49%

U.S. Norm
51% Sexual Orientation

B Bluegrass, Blues, & BBQ W U.S. Norm

87%

Straight/heterosexual 88%

2%

Gayl/lesbian 4%

8%

Bisexual 6%

2%
3%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 10...

Other/Not sure

L@‘ngyypqgs




Demographic Profile of Overnight Bluegrass, Blues, & BBQ Visitors

Base: 2022 Overnight Person-Trips

Race Military Status
B White B African-American B Other :
BIuegrass, Blues, & BBQ BIuegrass, BIues, & BBQ's . Bluegrass, Blues, & BBQ . U.S. Norm
Previous Year :
100
100
: 84%
80% 85% Never served in the
75 s military 450
50 50
9%
: Veteran
25 0, 25 0,
18% - : 8%
9% 6%
0 0
; 5%
.............................................................................................................................................................. Currently on active duty
. . : 6%
Hispanic Background ’
2022 W 2021 -

On active duty for training
: in the Reserves or
8% National Guard | 39

6%
l 0% 20% 40% 60% 80% 100%
Yes

L@‘ngyy‘qovgs




Demographic Profile of Overnight Bluegrass, Blues, & BBQ Visitors

Base: 2022 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

U.S. Norm 22% 33% 18% 12%

Children in Household

Bluegrass, Blues, & BBQ's Previous

Bluegrass, Blues, & BBQ Year

Bl No children under 18 53% B No children under 18 49%

B Any13-17 22%

I B Any6-12 25% I l B Any6-12 28%
. . . B Any child under 6 16% . . B Any child under 6 25%

B Any13-17 17%

L@‘ngwoogs
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

* This report provides an overview for Bourbon, Horses, & History’s
domestic tourism business in 2022.

Base: 2022 Person-Trips

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Bourbon, Horses, & History, the following sample was achieved in

2022:
ot
C

Overnight Base Size

480

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooqs



Bourbon, Horses, & History's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

46% 2022 2021
[ ] ® o oo
m Visiting friends/ relatives
Visiting friends/ relatives 46% 46%
& 14%
e Touning ﬂ Touring 14% 12%
P 11% 5%
Special event Conference/ Special event 11% 7%
Convention
5% ) 0
Outdoors ° Outdoors 5% 6%
4% da¥ ity tri
r,il o @ City trip 4% 9%
.=. City trip 6%
m 29, Other business trip Casino 2% 4%
@ Casino
1% 7’& Theme park 1% 3%
i\i Theme park iﬁ
, 4% Resort 1% 1%
at* 1%
Yy Resort Business-Leisure

L@‘ngyygqgs



Structure of the Bourbon, Horses, & History Overnight Travel Market

Base: 2022 Overnight Person-Trips

2022 Bourbon, Horses, & History Overnight Trips Last year's Bourbon, Horses, & History Overnight Trips

B Visiting friends/relatives 46% B Visiting friends/relatives 46%

B Marketable 40% B Marketable 41%
B Business 1% B Business 8%
B Business-leisure 4% B Business-leisure 5%

Lengwoods




Bourbon, Horses, & History's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip
2022 2021 2022 2021
Kentucky 27% 25% Lexington, KY 10% 7%
i (1) 0 :
Qnia 12% i Indianapolis-Lafayette, IN 8% 2%
Indiana 1% 5%
Louisville, KY 8% 10%
lllinois 6% 3%
Michigan 4% 4% Cincinnati, OH/KY 6% 4%
Chicago, IL 4% 1%
.......................................................................................................................................................... ColumbUS, OH 4% 2%
) Past Visitation to Bourbon, Horses, & History . , St. Louis, IL/MO 39, 30,
o of overnight travelers to Charleston-Huntington, 39 1%
63% Bourbon, Horses, & History are KY/OH/WV ° ’
repeat visitors Paducah-Cape Girardeau- 0 o
P Harrbg,IL/KY/MO 3% 3%
420, ©Of overnight travelers to Bourbon, Nashville, KY/TN 3% 8%
0 Horses, & History had visited :
before in the past 12 months

. J Lengwoods




Bourbon, Horses, & History's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Bourbon, Horses, & History

B Bourbon, Horses, & History B U.S. Norm

1 night 39%
. 21%
! E 21%
2 28% 2 nights 27%
; 26% :
27%
3-4 | 27% 3-4 nights 22%
1% -
12%
. H 0, =
5-6 nights 6% of each trip was
0, : . .
:g; ~ 71% spent within the
; destination
7+ nights 6%
0% 5% 10% 15% 20% 25% 30% 0% 5%  10% 15% 20% 25% 30% 35%  40% 45%
Bourbon, Horses, & History & U.S. Norm Averagg number Average last
of nights year
3.8 59 2.7 2.6
Average Nights L Average Nights :
Lengwoods




Bourbon, Horses, & History's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Size of Travel Party

¥ Children B Adults

Bourbon, Horses, & History

Average number of people
U.S. Norm

Average number of people

.......................................................................................................................................................... annannas

Percent Who Traveled Alone
B Bourbon, Horses, & History W U.S. Norm

24%
24%

0% 10% 20% 30%

Composition of Immediate Travel Party
B Bourbon, Horses, & History W U.S. Norm

64%

Spouse/partner 62%
Child(ren) 38%
. 19%
Friend(s) 17%
. 14%
Other relative(s) 13%
10%
Parent(s) 1%
. . 4%
Business associate(s) 4%
0% 10% 20% 30% 40% 50% 60% 70%
Base: 2022 Overnight Person-Trips that included more than one person
Percent Who Had Travel Party Member with Disabilities
B Bourbon, Horses, & History B U.S. Norm
15%
20%
0% 10% 20% 30%

L@‘ngyygqgs



Bourbon, Horses, & History's Overnight Trip Characteristics

Transportation Used to get to Destination

of overnight travelers use own
car/truck to get to their
destination

81%

Previous year: 78%

W 2022 W 2021

4%

Train -_1 % 3%

Motorcycle m 2%

Ship / boat ﬂ -

Question updated in 2020

¢ Online Taxi Service

Base: 2022 Overnight Person-Trips

Transportation Used within Destination

B Bourbon, Horses, & History B U.S. Norm

78%
Own car/truck

58%

Rental car

22%

I -
[ e
6%

Plane
10%

N |
Taxi Cab - 10%

4%

Bus
10%

3%
Camper, RV
8%

3%

Bicycle
"¢ Il 7

Lengwoods



Bourbon, Horses, & History: Pre-Trip

Base: 2022 Overnight Person-Trips

Trip Planning Information Sources ; Length of Trip Planning

B Bourbon, Horses, & History [l U.S. Norm
Bourbon, Horses, & History U.S. Norm

20%

A hotel or resort :
19% : 1 month or less 36% 31%

19%

Advice from relatives or friends
14%

2 months 15% 16%
13%
Online travel agencies
12%
3-5 months 15% 18%
12%
Destination Websites
6-12 months 12% 14%
11%
Social Media
10%
More than 1 year in 3% 5%
s ; : advance
An airline/commercial carrier |
10%
Voice activated search (e.g. Siri, a‘g;:;r?ézn anything 20% 16%
Alexa) |
5%
Short term rental websites |
‘ 5%
0% 5% 10% 15% 20% 25% } Lengwoods




Bourbon, Horses, & History's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Method of Booking Accommodations
B Bourbon, Horses, & History Wl U.S. Norm
2022 2021
Hotel 38%
otel or resort Eﬁﬂ Hotel 44% 45%
Online travel agencies :
@ Home of friends / 28% 28%
A relatives
) . 8%
Airline/commercial carrier 179%

° H Motel 12% 1%

o ) 8%

Destination websites | 7%
‘ o AN Rented home / condo 6% 59
ﬁ / apartment ’ °
7%
Short term rental websites _ o
ﬁ Resort hotel 4% 7%
5%
Travel agent/company }|
13%
ﬁl Bed & breakfast 4% 5%
Voice activated search (e.g. Siri, 4%
Alexa) |I ] 2%
Campground / RV o o
. $ park 3% 5%
Auto club/AAA
8%
0% 5% 10% 15% 20% 25% 30% 35% 40%
Lengwoods




Bourbon, Horses, & History: During Trip

Activity Groupings

Outdoor Activities Entertainment Activities

e

U.S. Norm: 48% U.S. Norm: 54%

Cultural Activities

TEY 26%

U.S. Norm: 29%

Sporting Activities Business Activities

‘\“o‘ 0 e i e 0
Vi 12% 20 13%

U.S. Norm: 21% U.S. Norm: 17%

Base: 2022 Overnight Person-Trips

Activities and Experiences (Top 10)

2022

Shopping 27%

Sightseeing 22%

Winery/brewery/distillery 20%
tour ‘

Landmark/historic site 19%

Attending celebration 17%
Bar/nightclub 15%
Museum 13%
National/state park 11%
Hiking/backpacking

Local parks/playgrounds




Bourbon, Horses, & History: During Trip

Base: 2022 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Bourbon, Horses, & History U.S. Norm Bourbon, Horses, & History U.S. Norm
) :
lm Outlet/mall shopping 59% 48% Unique/local food 59% 47%
E Convenience/grocery o o . . o o
50 shopping 50% 44% Fine/upscale dining 24% 25%
oM Souvenir shopping 45% 1% Street food/food trucks 21% 23%
Big box stores (Walmart, o o Food delivery service o o
ﬁ Costco) 37% 33% (UberEATS, DoorDash, etc.) 1% 21%
Boutique shopping 26% 29% Picnicking 12% 13%
Antiquing 26% 12% Gastropubs 10% 10%
Base: 2022 Overnight Person-Trips that included Shopping
Lengwoods




Bourbon, Horses, & History: During Trip

Base: 2022 Overnight Person-Trips

% Very Satisfied with Trip*

69%

I@\ Friendliness of people

V]
o
of overnight travelers were A
I —— O
trip experience -
R oo
°
iy o I
@ o I -
===
=
0% 10% 20% 30% 40% 50% 60% 70%  80%
) ) *Very satisfied = selected top box on a five point scale L@ngwoods
Question updated in 2020 Ease of Accessibility only asked to those with travel limiting disabilities within travel party S




Demographic Profile of Overnight Bourbon, Horses, & History Visitors

Household Income

Average 67.2K
Income )
46% 18% 19% 12%

6%
UL Q[:u \ Q[:u \

//QTE\J\\ @‘ \ \
Np) )\ ~QD2 )\ (\Inz , \\\Ijr)

w

< $50 - $75 - $100 - $150K
$49.9K $74.9K $99.9K $149.9K +
Previous Year 46% 22% 14% 14% 5%

Educational Attainment

W 2022 W 2021

17%
17%

Post-Graduate

35%
College Graduate 38%

31%
Some college

High school or less/
Other

0% 10% 20% 30%

40%

Previous Year

Age

B 18-24 W 25-34 B 35-44 W 45-54 W55-64 W65+

Bourbon, Horses, & History

Employment

Base: 2022 Overnight Person-Trips

)
Average Age
48.2

—

(Ao A )
Average Age
47.6

—

B Full time / self-employed W Part time M Retired / not employed /other

Bourbon, Horses, & History

Bourbon, Horses, & History's
Previous Year

Lengwoods



Demographic Profile of Overnight Bourbon, Horses, & History Visitors

Base: 2022 Overnight Person-Trips

Gender Marital Status

B Bourbon, Horses, & History B U.S. Norm

o Y
o i e i 57

Female : " /’
. el b . . I o
54 /O Single / never married T 27%
f - Divorced / widowed / [ 17%

separated [IRR 16%

U.S. Norm
49%

U.S. Norm
51% Sexual Orientation

B Bourbon, Horses, & History B U.S. Norm

90%

Straight/heterosexual 88%

2%

Gayl/lesbian 4%

5%

Bisexual 6%

3%
3%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 10...

Other/Not sure

L@‘ngyypqgs




Demographic Profile of Overnight Bourbon, Horses, & History Visitors

Base: 2022 Overnight Person-Trips

Race Military Status

B White B African-American B Other
B Bourbon, Horses, & History W U.S. Norm

Bourbon, Horses, & History Bourbon, Horses, & History's
Previous Year
100 100
89% 91% 90%
: Never served in the
milita
75 s : W 83%
50 50
Veteran
25 25 8%
1% 7% % 7%
0 0

: On active duty for training | 9%
.............................................................................................................................................................. : in the Reserves or
: “ 3%

. . National Guard
Hispanic Background

B 2022 N 2021
<1%

Currently on active duty “

6%

I 5%
Yes

6%

0% 20% 40% 60% 80% 100%

L@‘ngyy‘qovgs




Demographic Profile of Overnight Bourbon, Horses, & History Visitors

Base: 2022 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

f

U.S. Norm 22% 33% 18% '

Children in Household

AVivi
10%

12%

Bourbon, Horses, & History's

Bourbon, Horses, & History Previous Year

B No children under 18 61% B No children under 18 59%
B Any13-17 18% B Any13-17 16%
B Any6-12 21% B Any6-12 21%

. . - B Any child under 6 14% . . . B Any child under 6 20%

L@‘ngwoogs
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Longwoods Travel USA®

Introduction

* Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one more nights away from home.

« This report provides an overview for Bluegrass, Horses, Bourbon,
and Boone Region’s domestic tourism business in 2022.

Base: 2022 Person-Trips

Methodology

Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in
the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For Bluegrass, Horses, Bourbon, and Boone Region, the following sample

was achieved in 2022:
C

Overnight Base Size

298

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.

L@ngwooc}s



Bluegrass, Horses, Bourbon, and Boone Region's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip

47% 2022 2021
[ ] ® o oo
m Visiting friends/ relatives
Visiting friends/ relatives 47% 54%
&= 12%
e ouing ﬂ Touring 12% 1%
P 1% 2%
Special event Conference/ Special event 11% 7%
Convention
6%
‘ Qutdoors P Outdoors 60/0 6%
[ e
5% < g : ) )
r—il ’ - City trip 5% 4%
.=. City trip 6%
29, Other business trip Theme park 2% 2%
* Theme park
@ 1% 7’& Casino 1% 4%
% Casino iﬁ .
, - Golf Trip 1% 0%
J 1% :
’ Business-Leisure
Golf Trip

L@‘ngyygqgs



Structure of the Bluegrass, Horses, Bourbon, and Boone Region Overnight Travel

Market Base: 2022 Overnight Person-Trips

2022 Bluegrass, Horses, Bourbon, and Boone Region Overnight Trips Last year's Bluegrass, Horses, Bourbon, and Boone Region
: Overnight Trips

B Visiting friends/relatives 47% B Visiting friends/relatives 54%

B Marketable 40% B Marketable 35%
B Business 9% B Business 6%
B Business-leisure 5% B Business-leisure 5%

Lengwoods




Bluegrass, Horses, Bourbon, and Boone Region's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip
2022 2021 2022 2021
Kentucky 37% 34% Lexington, KY 16% 1%
i (1) 0 :
Qe 13% t2% Indianapolis-Lafayette, IN 8% 3%
Indiana 1% 5%
Cincinnati, OH/KY 7% 9%
Michigan 5% 3%
lllinois 5% 5% Louisville, KY 6% 7%
Charleston-Huntington,
: KY/OH/WV 4% 8%
.......................................................................................................................................................... é Evansville, |LIIN/KY 40/o 4%

Past Visitation to Bluegrass, Horses, Bourbon, and Boone Region : -
. = Detroit, Ml 4% 3%

of overnight travelers to o 0
65% Bluegrass, Horses, Bourbon, and : Dayton, OH 3% 3%
Boone Region are repeat visitors Chicago, IL 39, 39,
of overnight travelers to Bluegrass, Paducah-Cape Girardeau- 3% 3%
45% Horses, Bourbon, and Boone Harrbg, IL/KY/MO
Region had visited before in the 5
L past 12 months ) Longwoods




Bluegrass, Horses, Bourbon, and Boone Region's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Total Nights Away on Trip Nights Spent in Bluegrass, Horses, Bourbon, and Boone
: Region
B Bluegrass, Horses, Bourbon, and Boone Region B U.S. Norm
1 night 47%
| 22%
! | 21%
2 37% 2 nlghts 28%
| 26% :
23% :
ad 27% 3-4 nights - 14%
9%
5-6

12%
5-6 nights

6% of each trip was
72% spent within the

10% destination

7+ nights 5%
4%

0% 5% 10% 15% 20% 25% 30% 35% 40% : 0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

7-13 |

2%
14+ | -

Bluegrass, Horses, Bourbon, and " BrS=NETTT Average number Average last
Boone Region : of nlghts year
3.2 3.9 2.5
Average Nights L Average Nights

L@‘ngyypqgs
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Bluegrass, Horses, Bourbon, and Boone Region's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Size of Travel Party
M Children B Adults

Bluegrass, Horses, Bourbon, and Boone
Region

Average number of people
U.S. Norm

Average number of people

.......................................................................................................................................................... R

Percent Who Traveled Alone

B Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm

18%
24%

0% 10% 20% 30%

Composition of Immediate Travel Party

W Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm

64%

Spouse/partner 62%
Child(ren) 38%
Friend(s) 21%
Other relative(s) ]g:ﬁ:
9%
Parent(s) 1%
Business associate(s) 3:/?%
0% 10% 20% 30% 40% 50% 60% 70%
Base: 2022 Overnight Person-Trips that included more than one person
Percent Who Had Travel Party Member with Disabilities
B Bluegrass, Horses, Bourbon, and Boone Region W U.S. Norm
14%
20%
0% 10% 20% 30%

L@‘ngyygqgs



Bluegrass, Horses, Bourbon, and Boone Region's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Transportation Used to get to Destination

of overnight travelers use own
car/truck to get to their
destination

80%

Previous year: 82%

W 2022 W 2021

10%

Rental car

I 3°
Bus —gofﬁ

Motorcycle ﬂ 2%

Train M 2%
rain . 2%

' “
Taxi cab 3%

0,
Ship / boat. [ 35,

Question updated in 2020

¢ Online Taxi Service

Transportation Used within Destination

B Bluegrass, Horses, Bourbon, and Boone Region B U.S. Norm

e gy

58%

Own car/truck

Rental car

Taxi Cab
10%

I o

Bus

L@‘ngyypqgs



Bluegrass, Horses, Bourbon, and Boone Region: Pre-Trip

Base: 2022 Overnight Person-Trips

Trip Planning Information Sources : Length of Trip Planning
i Bluegrass, Horses,
H Bluegrass, Horses, Bourbon, and Boone Region B U.S. Norm : Bourbon, and Boone
: Region U.S. Norm

19%

Adatelor Tesort 19% : 1 month or less 34% 31%
17%
Advice from relatives or friends . ;

L ; 2 months 16% 16%

Social Media
3-5 months 1% 18%

Online travel agencies

: 12%

6-12 months 14% 14%

Destination Websites

More than 1 year in o o
irli : ; advance 2% 5%
An airline/commercial carrier |
10%
Did not plan anything o o
Auto club/AAA | in advance 23% 16%
6%
Voice activated search (e.g. Siri, 4%
Alexa) | 29,
0% 5% 10% 15% 20% E Lengwoods




Bluegrass, Horses, Bourbon, and Boone Region's Overnight Trip Characteristics

Base: 2022 Overnight Person-Trips

Method of Booking Accommodations
B Bluegrass, Horses, Bourbon, and Boone Region [ U.S. Norm
2022 2021
37%
Hotel or resort
| Eﬁﬂ Hotel 47% 42%
Online travel agencies i
| N rlome offriends / 25% 27%
A
10%
Travel agent/company .
. 13% H Motel 14% 14%
s . 10%
Destination websites | 7%
! (]
b‘ Bed & breakfast 4% 6%
- . . 10%
Airline/commercial carrier
17% A Own condo /
A apartment / cabin / 3% 1%
6% =0 second home
Short term rental websites | o
0
I ii C:erground / RV 39 6%
3% P
Auto club/AAA
! 8%
/\ ;?ent?td hortne / condo 39 3%
m apartmen
Voice activated search (e.g. Siri, 3% .
Alexa) 2%
0% 5% 10% 15% 20% 25% 30% 35% 40%
Lengwoods




Bluegrass, Horses, Bourbon, and Boone Region: During Trip
Base: 2022 Overnight Person-Trips

Activity Groupings Activities and Experiences (Top 10)
: 2022

Outdoor Activities Entertainment Activities : pllogping 27%

O
'&\ 35% ﬁ’ 53% Ja Sightseeing 24%

U.S. Norm: 48% U.S. Norm: 54%

Landmark/historic site 21%

Attending celebration 16%

Cultural Activities

A : Winery/brewery/distillery 16%

I"'l 320/0 tour
U.S. Norm: 29% Bar/nightclub 15%

Museum

Sporting Activities Business Activities

;\“.‘170/ o . o 130/ Local parks/playgrounds
W hO 3%

U.S. Norm: 21% U.S. Norm: 17% National/state park

Hiking/backpacking




Bluegrass, Horses, Bourbon, and Boone Region: During Trip

Base: 2022 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Bluegrass, Horses, Bluegrass, Horses,
Bourbon, and Boone Bourbon, and Boone
Region U.S. Norm Region U.S. Norm
) :
lm Outlet/mall shopping 62% 48% Unique/local food 44% 47%
E Convenience/grocery o o . . o o
50 shopping 49% 44% Fine/upscale dining 24% 25%
[ oo e eimar 46% 33% Street food/food trucks 22% 23%
Costco)
A . . Food delivery service
%-] Souvenir shopping 38% 1% (UberEATS, DoorDash, etc.) 17% 21%

Boutique shopping 24% 29% Picnicking 14% 13%
Antiquing 23% 12% Gastropubs 1% 10%
Base: 2022 Overnight Person-Trips that included Shopping
Lengwoods




Bluegrass, Horses, Bourbon, and Boone Region: During Trip

Base: 2022 Overnight Person-Trips

% Very Satisfied with Trip*

‘0 Ease of accessibility 71%

71%

,®\ Friendliness of people

\/ Quali
ty of food
)

0 E ]
73 /0 9 Sightseeing/attractions

of overnight travelers were

very satisfied with their overall (P Safety/security
trip experience ©

63%

62%

61%

I’gﬂ Quality of accommodations 57%
-
-

Cleanliness 56%

Music/nightlife/entertainment 51%

Public transportation 49%

Value for money 40%

a8 0 Gk s

0% 10% 20% 30% 40% 50% 60% 70% 80%
_ _ *Very satisfied = selected top box on a five point scale L@‘ngwoods
Question updated in 2020 Ease of Accessibility only asked to those with travel limiting disabilities within travel party g OR




Demographic Profile of Overnight Bluegrass, Horses, Bourbon, and Boone Region Visitors

Household Income

Average 63.3K
Income ’
51% 20% 1% 1% 6%
| TR AR AT
> @ o Al

//;E\ ‘ ‘ R \ Previous Year
w WA D AD Q) .

o 2
Average Age
1 | Y, :

< $50 - $75 - $100 - $150K
$49.9K $74.9K $99.9K $149.9K +
Previous Year 57% 18% 11% 11% 3%

Educational Attainment

M 2022 W 2021

Post-Graduate

College Graduate 39%

29%
Some college
High school or less/

Other 32%

0% 10% 20% 30% 40%

50%

Base: 2022 Overnight Person-Trips
Age

B 18-24 W 25-34 B 35-44 W 45-54 W55-64 W65+

Bluegrass, Horses, Bourbon, and Boone Region

(A A )
Average Age
o iz 5 45.6

—

48.5

Employment

B Full time / self-employed W Part time M Retired / not employed /other
Bluegrass, Horses, Bourbon,
and Boone Region

Bluegrass, Horses, Bourbon, and
Boone Region's Previous Year

Lengwoods



Demographic Profile of Overnight Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2022 Overnight Person-Trips

Gender Marital Status

B Bluegrass, Horses, Bourbon, and Boone Region [ U.S. Norm

o I '
S

Female \ " /’
0 e : , [o———1 50%
57 /O Single / never married T 2%
f - Divorced / widowed / [ NN 20%

separated [N 16%

N
/
U.S. Norm
51% Sexual Orientation
b B Bluegrass, Horses, Bourbon, and Boone Region M U.S. Norm
. 89%
Straight/heterosexual 88%
3%
Gayl/lesbian 4%
(]
8%
Bisexual 6%

Other/Not sure

U.S. Norm
49%

3%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 10...

L@‘ngyypqgs




Demographic Profile of Overnight Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2022 Overnight Person-Trips

Race Military Status
B White B African-American B Other ‘
B|uegrass, Horses, Bourbon, Bluegrass, Horses, Bourbon, «
and Boone Region and Boone Region's Previous : B Bluegrass, Horses, Bourbon, and Boone Region B U.S. Norm
Year
100 100
87% 91% 85%
: Never served in the
: milita
75 s ; W 83%
50 50
Veteran
25 25 8%
9% 7% 7% 4%
0 0
.............................................................................................................................................................. g. Currently on aCtlve duty
. . : 6%
Hispanic Background ’
N 2022 W 2021 .
On active duty for training | 0%
in the Reserves or
7% National Guard | 39
5%
. I i 0% 20% 40% 60% 80% 100%
Yes Lengwoods




Demographic Profile of Overnight Bluegrass, Horses, Bourbon, and Boone Region Visitors

Base: 2022 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

20008

Children in Household

Bluegrass, Horses, Bourbon, and Bluegrass, Horses, Bourbon, and
Boone Region Boone Region's Previous Year
Bl No children under 18 48% B No children under 18 60%

B Any13-17 18% B Any13-17 20%

I I B Any6-12 29% I l B Any6-12 20%
. . B Any child under 6 19% . . B Any child under 6 15%

L@‘ngwoogs
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